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Give the true old-style ~~ 
Kentucky bourbon... 
always smoother because it’s slow-distilled 


DISTINCTIVELY WRAPPED FOR THE HOLIDAY SEASON. Tradition calls for 


Early Times at holiday times. This is the bourbon made with the extra care and E ARLY T M FS 
attention of slow-distilling—the old-style way, the smoothing way to make whisky. 


Give and serve Early Times, the whisky that made Kentucky whiskies famous. 
KENTUCKY STRAIGHT BOURBON WHISKY «+ 86 PROOF -e« EARLY TIMES DISTILLERY COMPANY, LOUISVILLE 1, KENTUCKY 
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everything 
looks 






...and it tastes so good, too, 
697. The Sterno Hors d'Oeuvres unit 


7. Glamorous round copper 
is designed to permit attractive dis- served from a. he si pire Pag 
play of fancy dressed type hors your service. Ideal for crab new- 
d'oeuvres and hot canapes. Used burgh, lobster newburgh, chicken 
also for steaks, chops, etc. for direct 


a la king, beef stroganoff, etc. 
— erno 


EQUIPMENT 





694. This dome covered unit holds 
a massive 2 gallon food pan. Just 
the thing for big buffet parties. Big 
enough too for roast beef, baked 
ham, sliced meats and poultry. 


696. Two | gallon compartments, 
ideal for buffets, etc., two hot 
entrees or entree and vegetable. 
Also for hot hors d'oeuvres. 





At buffet parties, cocktail parties, bars, banquets, 
dining table, guests are most pleased when 
they have a large choice of delicacies. When, in 
addition, hors d'oeuvres, vegetables, sauces, 
etc. are temptingly presented, piping hot, 
in attractive Sterno units, there will be no question 
of the success of your service. 


Complete catalog and price list 
upon request. 





530. Sterno Roll Warmer is ideal for 
keeping rolls piping hot on buffets. 
Also used with carry strap for pass- 


699. You can actually ‘*bake'’ in 


this oven-proof crock. For pork and 
ing valle ta dining seem. gs rn oO ’ inc. beans, chili, soups, etc. Available 


in 6 quart and 10 quarts. Ideal for 
**soup of the day"’ served right in 
9 East 37th Street the dining room. 
New York 16,N.Y. 


Makers.of STERNO CANNED HEAT FUEL 


Let us show you how STERNO can improve and beautify your serving operations. 
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Goblet. No. 3612, 10-oz. 
Crested for the Carillon Hotel 








Beverage 
No. 225, 9-oz. 





Libbey is the exclusive choice for 
all glassware service 


The breath-taking Carillon Hotel at 
Miami Beach spares no expense to pro- 
vide the finest vacation facilities. 


To assure the finest in beverage serv- 
ice, the Carillon uses Libbey Safedge® 
Glassware throughout its two dining 
rooms, each seating 1,000 guests, the 
Tambourine Lounge, Sugar ’n Spice 
Room, Seaside Terrace and Dining Ter- 
race. For distinctive table settings the 


LIBBEY SAFEDGE GLASSWARE 
AN @ PRODUCT 


Goblet was chosen, and decorated with 
the hotel’s unique crest. Georgian Stem- 
ware, Esquire Tumblers, and Colum- 
bian Heat-Treated Tumblers fill out the 
complete glassware service. 


Whether or not your operation is as 
large as the exciting Carillon you can 
profit from the use of Libbey Safedge 
Glassware. You choose from a wide vari- 
ety of lovely patterns, in all sizes... and 


each glass can be crested with your per- 
sonal motif .. . and you get extreme du 
rability with resulting economy, backec. 


by Libbey’s famous guarantee: “A new 


glass if the rim of a Libbey ‘SSafedge 
glass ever chips.” 


So for complete matching glasswar: 


service see your Libbey Supply Deale™ 


today or write to Libbey Glass, Divisio: 
of Owens-Illinois, Toledo 1, Ohio. 


Owens-ILLINoIs 


GENERAL OFFICES + TOLEDO 1, OHIC 
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To the Editors: 

I recently came across a September, 
1957 issue of your publication which 
ecntained an article entitled “Con- 
tract for Job Security” by M. Russell 
Yetter, in which an offer was made 
tc send a complete contract upon re- 
quest. I realize you may not have 
copies still available, but I would 
g eatly appreciate you checking and 
if you do I would be glad to pay for 
this extra service; if you don’t still 
have it I will contact Mr. Yetter di- 
rectly for a copy. 

This is an excellent opportunity for 
me to tell you how helpful and in- 
formative we find CLuB MANAGEMENT 
Magazine. Your articles are so timely 
and authoritative, yet so interesting 
... keep up the good work. 

Sincerely, 

EucEeNE A. TAUZIN 
Manager 

Eastern Hills Country Club 
Garland, Texas 


BH Club Management still has copies 
of this contract and will gladly send 
you one. 





IT’S BRANDING TIME 
IN TEXAS 


Have you fixed your brand to 
your reservation for these 
days? 

Feb. 18 through Feb. 21 


Remember 
The eyes of Texas are upon 
you! 


Harry Seide-Top Hand 
Reservation Crew 
Westwood County Club 
Rt. 4, Box 248 


Houston, Texas 


In order to insure you of a 

good room when you make 

early reservations, a $10.00 

deposit per person is required. 

This also helps the Texas Crew 

figure out how many gifts to 
buy. . 
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The Brand of the Year for 1958 is 












BY APPOINTMENT 
TO HER MAJESTY QUEEN ELIZABETH II 
SUPPLIERS OF “CANADIAN CLUB” WHISKY 
HIRAM WALKER & SONS LIMITED 





Milena 


' ‘wrnmapecrerneniaes eae oe 
in 87 lands Se 
6 years old 


Lnported tn bottle from Canada 90.4 proof 


Imported in bottle from Canada by Hiram Walker Importers, Inc., Detroit, Michigan - Blended Canadian Whisky. 
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WHICH ICE CUBE MAKES 
MORE PROFIT For You? 





Scsgssaemeg ee 


I’Ss SCOTSMAN OF COURSE, THE NO. 1 CUBE! 


WOULD YOU LIKE TO SAVE up to 14 oz. of mix 
every time you serve a regular or “pony” high- 
ball? Then learn a money-saving secret that 
will work for you day after day. 


It’s simple: Just use Scotsman ice cubes from 
your own Scotsman Super Cuber! 


SEE IN GLASS NO. 1 how the round, solid Scots- 
man cubes displace more liquor and thus require 
less mix to fill the glass. Each glass shown 
contains a measured one-ounce shot of liquor. 
Yet note the difference in the liquor levels! 


This means you save mix on each serving with 
Scotsman. And your customer gets a better 
drink when it’s made with Scotsman ice. The 


ICE MACHINES 





round Scotsman cubes are big and solid—they 
protect the taste and “snap” of each drink 
right down to the very last drop. You'll please 
your customer and encourage quick re-orders. 


SCOTSMAN SUPER CUBERS are ideally suited for 
both large and small bars. You can install your 
Scotsman under the bar or in any serving area. 
Just two quick connections and you’re ready 
to make money-saving Scotsman cubes. 

= produce from 110 to 500 pounds of cubes 
a day. 


Why not check on a Scotsman Super Cuber 


today? It’s the smart way to make better, faster 
drinks at a profit. 





NAME 









oy 


Send coupon today for your FREE illustrated 
44-page booklet ‘How To Use An Ice Machine”’ 





CITY. 


ADDRESS. 








Subsidiary of KING-SEELEY Corporation 


ZONEW_STATE___ 


Mail to: SCOTSMAN— Queen Products, Inc., 161 1 Front St., Albert Lea, Minn. 
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BEEFEATER 
BEEFEATER 


the imported 
English Gin that 
outsells all 
others combined 






Beefeater—symbol of 
integrity in British tradition 
and in the finest English Gin 
... unequalled since 1820 





BURROUGHS 


BEEFEATER GIN 


Imported by KOBRAND CORPORATION, New York 1, N.Y. 94 Proof, Distilled from Grain 



























This new sample assortment of N 
bisco institutional products has beea 
devised to show club, hotel and ins?’- 
tutional food buyers some of the inci- 
vidual service varieties packed Ly 
National Biscuit Co. 

The assortment, which includes 
samples of Ritz Crackers, Premium 
Saltine Crackers, Waverly Wafers, 
Dandy Oyster Crackers, Triscuit Wa- 
fers and Cookie Treats, comes com- 
plete with a booklet containing serv- 
ice suggestions, the cost per serving, 
package descriptions and other infor- 
mation of interest to club managers. 

For free assortment and booklet, 
write Dept. CM, National Biscuit Co., 
425 Park Ave., New York 22. 





Guest size Dial Soap is now being 
introduced to clubs, hotels and motels 
across the country in three attractive 
colors—gold, pink and aqua. In ad- 
dition, Dial in colors is dressed in 
new “foil-bright” wrappers. 

Armour and Co. states that Dial in 
colors will continue to be competitive- 
ly priced, even though the product 
commands a premium at the ret: il 
level. It is available in 32, %, 34, 1,1% 
and 24-ounce sizes. 

For more information write Det. 
CM, Armour and Co., Industrial Sop 
Dept., Chicago 90, Ill. 


A new addition to the Legion Ute 1- 
sils line is a scalloped-edge stainle 3s 
steel service plate with opening 0 
hold sauce dish, available in 10- aid 
11-inch diameters. 

The plates can be used for sala |, 
oysters, clams, shrimp and other se:- 
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Manager Ted Hammer- 
schmidt, points to one 
of the money-saving 
Dele Shower Control 
Valves: 


AS PRESSURE 
INCREASES 
DOLE FLOW 
CONTROL NARROWS 
RATE OF FLOW 
REMAINS THE SAME 








Dole Shower Control Valves 
Save 50,000 Gallons 
Of Water A Week 


at Woodridge Golf Club, Lisle, Illinois 


WATER HEATING COST CUT 50% 


Here’s how the beautiful 36 hole Woodridge Golf Club, Lisle, 
Illinois, provides players comfortably warm, constant-flow 
showers with multiple savings to the club. Manager Ted Ham- 
merschmidt installed Dole Shower Control Valves in his shower 
heads. Before this on peak days, hot water supply quickly 
exhausted itself with loud gripes from golfers . . . so much so 
that a costly new equipment program was considered. “Shortly 
after installing Dole Flow Control Valves,” says Mr. Hammer- 
schmidt, “we entertained better than 600 golfers and there was 
plenty of hot water for all our needs. Since that time, we con- 
servatively estimate water savings of over 50,000 gallons a 
week. And that’s not all, check these other important savings. 


* “a 50% saving in the cost of heating shower water. 
Keg 50% saving in the cost of softening shower water. 


K«g1,000 saved in cost of new septic system installation. Dole 
controlled water flow allowed a smaller capacity system.” 


Most important of all, after a day of trying to beat par on the 
interesting Woodridge course, tired golfers are assured a com- 
pletely relaxing, satisfactory shower .. . a saving worth its 
weight in goodwill! 


Think of these savings from Dole Shower Control Valves in 
terms of your operation. Dole shower controls pay for them- 
selves in short order and continue to pay dividends. 


SEE YOUR LOCAL DISTRIBUTOR TODAY 
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Now — Che New 


PALEN Portable 
ALL FORMICA BAR 


x 


TOP One piece formed 
Mahogany Formica with 
roll and gutter. 


FRONT AND ENDS 
Blonde, Walnut or Ma- 


hogany Formica. 


BASE Black Formica 
and linoleum footrest. 
SIZES 5'-0" or 6'-0" 





w ° w . h. 
Users say long 28" wide 43" hig 


bar pays for 
itself in 3 months. 


Increase Liquor Sales—Cut overhead— 
Move bar to immediate area of party 


LOOK AT THE FACTS 
@ Ideal for party rooms in hotels, private clubs, country clubs, fraternal orders and 
supper clubs. 
@ Passes through average doorways and moved on elevators. 
@ Stainless steel sinks, drainboard and ice compartment. 
@ Heavy duty casters with brakes. 


THESE FINE PLACES ARE USING OUR BARS 
Ambassador East, Chicago (4 Bars) Weller's Motel, Chicago 
Palm Beach Biltmore (3) Cincinnati Country Club (3) 
Minneapolis Club (4) Monmouth Hotel, New Jersey 
Kenwood Country Club, Bethesda (2) 1200 Beacon St. Hotel, Boston (3) 
Town & Country Club, St. Paul (2) Indiana Club, South Bend (2) 


FOUR PALEN PORTABLE BARS ARE ALSO BEING FURNISHED IN THE 
NEW LA CONCHA HOTEL IN PUERTO RICO 


USEFUL ACCESSORIES 
HANDY STAINLESS STEEL LIQUOR TROUGH FOR BOTTLES 
54" LONG AND SLIPS ON AND OFF EASILY 


THE PALEN BAR-ETTE DRAWER WITH GLASS OR STAINLESS 
INSERTS FOR FRUITS 


You buy direct from Manufacturer—Write for price 


JOS. F. PALEN, Inc. 


Creators of distinctive Cafe, Bar & Hotel Fixtures 

Since 1915 

112 Hennepin Ave. Minneapolis 1, Minn. 
FEDERAL 8-5636 











food, as well as for the service <! 
meetings. Dressing or condiment r:- 
quired for the food being served 
placed in the dish which fits secure’ , 
in the service plate’s opening. 

For more information write Dey.. 
CM, Legion Utensils Co., Inc., 21-(7 
40th Ave., Long Island City, N. Y. 


A brightly illustrated booklet ca 
portion control poultry by Ocoma :s 
now available free to club manages. 

Included in the booklet are speci! - 
cations of how the poultry is packe:, 
the sizes and size per piece for haif 
broilers, thighs, whole leg, drumsticks 
and breasts. Also included are detai!s 
on raw and cooked turkey rolls, tur- 
key breasts, and pre-cooked frying 
chicken. 

For a copy write Dept. CM, Ocoma, 
810 Farnam St., Omaha, Neb. 


(HAW HAP 








The hazard of ladies’ tiny heels 
catching in floor mats which have 
openings between the links is believed 
to have been solved by a radically dif- 
ferent type of safety link mat de- 
signed by American Mat Corp. 

The mat features reduced size of 
opening between links, a steel bar 
running through the end nosing to 
keep the mat in shape, reversibility, 
and a beveled nosing to provide a safe 
approach to the mat. Known as the 
Royal Guardsman, the new mat is 
made of extruded vinyl plastic and 
comes in a wide selection of designs 
and colors. 

For more information write Dept. 
CM, American Mat Corp., 1733 Adaris 
St., Toledo 2, O. 


Club, restaurant, hotel and othr 
institutional kitchens are now offer:d 
a choice of ten different kinds of !.e 
Gout two-to-one concentrated sou) s, 
reports the maker, Fearn Foods, Irc. 

The expanded line now includ:s 
chicken noodle, chicken with rice, 
cream of tomato, cream of mushroo! 1, 
cream of celery, cream of asparagi 5, 
split pea, bean, vegetable and clan 
chowder (Manhattan style). Also a- 
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(And you can eliminate rinsing) 


4, 
S UPER S H INE -A L LP csennstn action proved “com- 
8 P 
plete” by York Research Test using radio-active isotopes*. Super Shine-All gets under 


the dirt—loosens and lifts it. Harsh scrubbing is seldom necessary. 
Let the SUPER SHINE-ALL solution dissolve grime a few minutes—mop—and pick up the dirt-laden 
liquid. For regular cleaning, rinsing is not necessary—a costly labor step can be omitted! SUPER SHINE- 


ALL leaves no dulling, unsightly film. 


Yet, this strength is gentle! Because it is chemically neutral, SUPER-SHINE-ALL is non-damaging to 
the finest flooring—safe to use on any surface that water won’t damage. Non-irritating to the hands, too. 


*York Research Laboratory report available on request. 


isappears! 








The cleansing action you see here is 6-fold: 
1. Wetting—makes the water soak in faster. 
2. Penetrating—gets through and under dirt. 
3. Sudsing—trich suds for full-strength cleaning. 





4. Dissolving—breaks up water-soluble particles. 
5. Emulsifying—breaks up fats, oils, grease. 
6. Suspending—lifts all soil particles into suspension in 





the liquid, for easy removal. 
MAIL COUPON TO 





Ask the Hillyard “Maintaineer®” 

for expert advice on your floor care problems. 
He'll be glad to show you how modern specialized 
products, and streamlined work methods, can keep 
your floors in top condition—and save you real 
money by cutting labor time. No obligation—he’s 
“On Your Staff, Not Your Payroll” 


ST. JOSEPH, MO. 


Passaic, N. J. _ San Jose, Calif. 


Branches and Warehouse Stocks in Principal Cities 









(0 Please send me free literature on cleaning with 


1‘ 
1 
1 
; SUPER SHINE-ALL. 
' 
4 
u 


labor-saving treatments on my floors. 
Name 








Firm or Institution 


Address— 
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~~~ HILLYARD St. Joseph, Mo. B-1 


(1 Please have the Hillyard Maintaineer demonstrate 











Recipes? 
Youll Find 


Them in 


Club Management's 


Recipe and Food Idea Booklet 


Here, at last, is the booklet you’ve been waiting for. More 
than 100 recipes and food ideas from the best clubs in the 
United States. 


Taken from the pages of CLUB MANAGEMENT, these recipes 
represent the best published in the past five years. Remember: 
These are recipes that have been tested in the finest clubs in 
the country—recipes that will delight your members. 


Included in the 32-page booklet are the popular “Famous 
Recipes From Famous Clubs,” special recipes for Lent, recipes 
from the best clubs in the country, and food ideas by leading 
U. S. and European culinary experts. 


Just one new recipe or food idea that will please your mem- 
bers will more than repay your $1 investment in this booklet. 
And there are many, many recipes and food ideas to choose 
from. 


Price: Just $1 


Use This Handy Coupon Today! 


CLUB MANAGEMENT 
408 Olive Street 
St. Louis 2, Mo. 


Okay! I want “The Recipe and Food Booklet.” 
Here’s $1.00. Send it to me postpaid! 
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nounced is a new type consomme fea- 
turing the delicate color of rose wine, 
called Consomme Rose. 

For more details write Dept. CM, 
Fearn Foods, Inc., Franklin Park, II). 


Better ice cubes at lower cost ar: 
among the many benefits of Scotsman 
“Super Cuber” ice machines describe: 
in a brochure dealing with specific ap- 
plications in bars, etc. 

Stressing economy and efficienc,, 
the brochure illustrates three mode ; 
with capacities from 110 to 5() 
pounds daily. 

For copies of the brochure, writ: 
Dept. CM, Scotsman, Queen Produc: ; 
Div., King-Seeley Corp., Albert Le: , 
Minn. 





Club golf courses can maintain 
better more luxuriant turf by appli- 
cation of a self-propelled aerator ac- 
cording to the Greens Aerification Co. 

The aerator, called “Greens Air 
Special,” precisely cuts and ejects 
cores from perforations three inches 
deep and a half inch in diameter, pro- 
ducing 30,000 holes to every 1000 
square feet of lawn area. It is pow- 
ered by the versatile Kohler K90 en- 
gine, a product of Kohler Co., Kohler, 
Wis. 

For more information write Dept. 
CM, Greens Aerification Co., Hop- 
kins, Minn. 


Half and full size perforated pans 
and a new series of flat covers have 
been added to the Wear-Ever Alumi- 
num line of hot food service pans. 

The pans, available in 244, 4 and 6 
inch depths, are made of special 
aluminum alloy and can serve as drain 
pans, pressure cookers or steamers. 
The covers are available for full, ha'f, 
third, quarter and sixth size pans ard 
the covers and handles are recessed 
permitting stacking of filled pans. 

For more information write Dey t. 
CM, Wear-Ever Aluminum, Wee:- 
Ever Bldg., New Kensington, Pa. 


Catalogs on lines of equipment fr 
the club kitchen are available fron 
Vulcan-Hart Manufacturing Co. 

The booklet on electric commerci | 
cooking equipment features a cor - 
plete line of ranges, broilers ari 
ovens. Another brochure shows tl > 
electric restaurant range, and a thir | 
includes self-leveling dispensers. 

For copies write Dept. CM, Vulcar - 
Hart, Louisville, Ky. 
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when you select tablecloths 


The finish is your assurance’ 
of better looking, longer 
. a wearing, non-linting table- 
cloths. Even after countless 
e launderings Stevens Simtex 
W | t T e tablecloths retain their fine 
crisp hand. Only Stevens 


Simtex uses the Basco® 


protective process. Applied permanently to the fiber itself, Basco Permanent Finish stays for the life of the cloth assuring you 
of unsurpassed durability and long range economy. Basco, the only truly permanent finish, exclusive with Stevens. 


Stevens Simte Table Cloths 


J. P. STEVENS & CO., INC., STEVENS BUILDING, BROADWAY AT 41st, NEW YORK 36, N. Y. 








ATLANTA + BOSTON + CHARLOTTE * CHICAGO + CINCINNATI * DALLAS * DETROIT * LOS ANGELES + PHILADELPHIA « SAN FRANCISCO + ST, LOUIS + SEATTLE 
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Digest: 


Fadiman cheers for 
cheese ’n Ry-Krisp in 
Reader’s Digest ad! 


Here’s what Clifton Fadiman, famous writer, editor, 
television and radio personality said in the Reader’s 


“T had thought for some time that cheese on Ry-Krisp 


was a discovery of my own, 


but more and more often, 


as I travel about our country, I find the finer restau- 
rants and hotels, while serving cheese, offering 
Ry-Krisp in the bread tray. For isn’t rye a flavor 
traditionally associated with cheese? Cheese on rye 
— even better, cheese on Ry-Krisp...” 


Make sure your discriminating customers find indi- 
vidually wrapped Ry-Krisp crackers in your bread 
trays. Cost is comparable to regular wrapped soda 
crackers. Order Ry-Krisp Individuals 180s from your 
favorite jobber or wholesale grocer. 





The Whole R 


—s< 





Ry-Krisp—i cracker that packs a crunch 
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Ralston Purina Company, Institutional Department, Checkerboard Square, St. Louis 2, Missouri 
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CMAA Conference in Houston 


Solving Tomorrow's Problems Today 


"™ HE theme of the 32nd Annual Club 

! Managers Association of America 
Conference to be held in Houston, 
‘Texas, February 18-21, 1959, will be 
“Solving Tomorrow’s Problems To- 
; lay.” 

The educational program for this 
conference is fast developing into one 
of the strongest and most interesting 
programs that Club Management In- 
stitute has ever offered. 

Early in August of this year each 
member of CMAA was sent a ques- 
tionnaire listing 13 proposed topics for 
the educational program. To date we 
have had a very gratifying return to 
our letter, and we were able to easily 
select the topics that the majority of 


Walter M. Clist, Jr. 


Top Hand, Arrangements Committee 
The Coronado Club in Houston 


members wanted to hear discussed. 
Besides having some outstanding sub- 
ject speakers in our regular sessions 
we are going to have eight seminars 
on the topics you selected. 

The Conference will get under way 
formally at 10 a.m., Thursday, Febru- 
ary 19, in the Continental Room of the 
Shamrock-Hilton Hotel. The address 
of welcome will be given by former 
Texas governor, Allan Shivers. Gov- 
ernor Shivers represents the Conserv- 
ative Democratic group in Texas, and 
was one of the leading men in putting 
President Eisenhower in the White 
House. Governor Shivers will convey 
“Modern Texas Thought.” 

Following the association business 





to exist. 


tertainment features planned. 


on a conference to be proud of. 





Education 


Every profession has its refresher courses, conferences or sem- 
inars on new ideas, new equipment, new tax laws and any and all 
things pertaining to that profession. Dentists, Doctors, Lawyers 
and, we suppose, even Indian Chiefs, who are efficient and. capable, 
keep abreast of their profession. They are constantly striving to 
become more capable and more efficient by learning more about 
the tried and true and the new. They gain the necessary informa- 
tion to solve the problems of their profession! 

We can “solve tomorrow’s problems today” when we are up to 
date in our profession, and have all the latest news and views at 
our finger tips. When we have all the information on what has hap- 
pened and what probably will happen, tomorrow’s problems cease 


Socially, the Houston Conference gives us time to make new 
friends and renew old friendships, as well as enjoy: the many. en- 


We in Texas hope that you will like our Western entertainment. 
If you want, we probably: can arrange to let you try your luck 
at roping a steer, or “bustin” a bronc. We hope you will enjoy the 
hospitality and “easy goin” kind of Texas life, for a few days. 

Each chapter has worked diligently to put on good conferences 

. each is justly proud of his chapter, his state and city and the 
conference. We in Texas hope to join our predecessors in putting 


Why not invest in your future by investing your time atthe. 1959 
conference in Houston?—Hank and Frank Otis, at 


se € 
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formalities, the keynote speaker will 
be Richard E. Daley, manager of 
Army-Navy Country Club, Arlington, 
Virginia. Mr. Daley is past president 
of the CMAA and is presently chair- 
man of the governmental affairs com- 
mittee that has worked hard: for all 
club managers in their relations with 
the government. Mr. Daley. is going 
to discuss “Determining Your Prob- 
lems.” 

The luncheon speaker on Thursday 
will be Bryan Blalock, of the Borden 
Company, Marshall, Texas. Mr. Bla: 
lock is well known as a luncheon 
speaker in this part of the country 
for his wit and East Texas philosophy. 

After lunch the conference reas- 
sembles in the Continental Room to 
hear Thomas C. McGuffey, manager 
of the Missouri Athletic Club, St. 
Louis, Missouri. Tom McGuffey is also 
a past president of CMAA and is on 
the national conference committee. 
Mr. McGuffey will start the educa- 
tional session off with “Planning to 
Solve Your Problems.” 

Both Mr. Daley’s and Mr. McGuf- 
fey’s talks will emphasize and enlarge 
upon this year’s conference theme— 


(Continued on page 48) 
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Shown here is the effect of the cordial 
wagon at Losantiville Country Club, when hot 
water is first added to dry ice in the brandy 
snifter. To continue the effect, a waiter adds 
colored hot water several times in the dining 
room—out of sight of the guests. 


Club Profits 


EVERAL months ago, we stum- 

bled onto an idea that increased 
our sales of after-dinner drinks al- 
most 1000 per cent. 

It had been our practice, in serv- 
ing private parties, to either take in- 
dividual orders for after-dinner 
drinks or wheel a small table around 
the room containing the various bot- 
tles of after-dinner drinks and glasses. 
On the average, one out of every 
three guests had an after-dinner 
drink. 

Then one evening, we decided to 
dress up our cordial table. We placed 
a three tiered stand in the center of 
the table and covered it with a gold 
cloth. On the top tier we placed sev- 
eral glasses with colored drinks. In 
one champagne glass we made a 
mound of green ice and in the ice 
placed a colored short straw. We 
flamed brandy in small snifters and 
used several other colored drinks in 
miscellaneous glasses. 

All in all, it was nothing very 
startling, but we were surprised at 
the number of favorable comments 
the idea received and, more impor- 
tant, we sold more than our usual 
quota of drinks. On the basis of this 
small success we decided to develop 


the idea further. 
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That Don’t Go Up in Smoke 





Promotion of After-Dinner Drinks 


By Joseph J. Donoghue, Manager 


Losantiville Country Club 
Cincinnati, Ohio 





What stimulated the sales of drinks 
on this occasion? Apparently the mo- 
tion of the flame and the color of 
the drinks. So, if we could get mo- 
tion and color into the presentation 


of cordials, sales should climb. Cast- 
ing about for an idea, we decided 
that one of the desserts we served 
from time to time had possibilities. 
(Continued on page 50) 


The picture shows the cordial wagon alter the "smoke" has subsided. At right of table is 
Joseph J. Donoghue, manager of the Losantiville Country Club. At left is Harry Taylor, head 
waiter. 
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A First-Aid and Health Program 





For Country Clubs 


\ MEDICAL committee made up of 
FA five club member physicians has 
set up an unusual and efficient pro- 
gram of accident and health care at 
Saucon Valley Country Club. 

The committee first came into being 
in 1955 when a group of five doctors 
—all club members—decided that 
facilities for caring for persons suffer- 
ing from injury or illness while on 
club premises should be set up in an 
efficient and orderly program. 

At a meeting of the committee held 
last May, these facilities were expand- 
ed and improved upon to the extent 
that Saucon Valley now has an ex- 
cellent and very practical program 
that may be of interest to other coun- 
try clubs. 

The program works in this way. 
The committee has advised the club 
staff that for an apparent serious 
injury or illness, the nearest avail- 
able physician on the club premises 
should be called. In case there is no 
doctor at the club at the time, a call 
will be made to the dispensary of the 
local hospital for an ambulance with 
an intern in attendance and also a 
call will be made for the family phy- 
sician, if known. 

A physician’s bag (equipped with 
stethoscope, sphygmomanometer, ther- 
mometer, first-aid material, hypo- 


dermic medications for immediate use, 
and other medications) is available to 
eny physician who may request it 
from the manager or his assistant. It 
is located in the front office of the club 

ouse. The bag is sealed at all times 


By J. F. Gordon, Manager 


Saucon Valley Country Club 
Bethlehem, Pennsylvania 


until it is used, following which it is 
resealed. The contents of the bag are 
checked by the committee at intervals 
for completeness of supplies and de- 
pendability of medications. 

Four folding stretchers with blan- 
kets are kept at strategic spots: the 
field house; office at swimming pool; 
women’s locker room; men’s locker 
room. These are kept in canisters at 
all times. In addition to using these 
for transportation of patients, they 
may be used in cot fashion while 
attending an ill or injured person. 

First-aid kits for minor injuries are 
available at the same locations as the 
stretchers. Other first-aid kits are 
located at the pro shop, superintend- 
ent’s shop, and tennis pro shop. 

The medical committee also has a 
Stanton portable resuscitator-aspirator 
placed in the office at the swimming 
pool. This can be transported to any 
place on the club premises if needed 
for oxygen therapy. Demonstrations 
in the use of this apparatus are given 
to the lifeguards and other club per- 
sonnel twice a year. A demonstration 
was also arranged to be given at the 
annual July 4 swim meet for the 
mutual benefit of swimmers and spec- 
tators alike. 

Thought was given also to the spe- 
cial hazard of lightning on golf courses. 
Printed instructions outlining precau- 
tions to be taken during electrical 
storms were placed at strategic spots 
in the locker rooms, pro shop, and 
shelters. In addition, the greens com- 
mittee was asked to supervise the 
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installation of lightning rods at each 
of the shelters on the golf course. 
It was felt that these measures should 
cut down appreciably the risk that 
lightning storms hold for golfers, cad- 
dies, and club personnel. 

In addition to these first-aid facil- 
ities, the committee made provisions 
for general health measures in the 
operation of the clubhouse itself. The 
committee agreed unanimously that 
all club personnel whose work entails 
handling food or drinks should have 
an annual physical examination and 
chest x-ray. Accordingly, procedures 
were set up to conform to the methods 
employed by the local city to screen 
food handlers for communicable types 
of diseases. The physical examination 
is the responsibility of the employes. 
The club arranges for free chest 
x-rays. 

The committee also made provisions 
for a sanitary inspection of the club- 
house facilities by a trained sanitary 
engineer at regular intervals. The 
recommendations of the sanitary en- 
gineer are presented to the medical 
committee for any action or sugges- 
tion. 

This efficient and thorough first-aid 
and health set-up has been very well 
received by the club members. The 
knowledge that everything possible 
has been done to insure adequate, 
prompt care in the event of accident 
or illness is a source of great satis- 
faction to the club members and club 
manager alike. 
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Gourmet Dinner Renews 
Interest in Parties at Club 


By Luella J. Beresford, Manager 


The Clifton Club 
Lakewood, Ohio 


TTENDANCE during the past six 

years had fallen off for our dances 
and other events that required much 
effort on the part of the membership. 
The entertainment committee had 
virtually exhausted their ideas and 
they turned to management to come 
up with something novel and inter- 
esting. 

I decided on a gourmet dinner with 
attendance limited to 100, but with 
plenty of advance preparation. 

In the first notice that was sent the 
membership, I informed them about 
the gourmet dinner and warned them 
that it would be served slowly, in 
courses, and that they should plan on 
spending a good deal of time so that 
they would enjoy the meal properly. 

I followed up the first announce- 
ment with another letter suggesting 
that they bring their wine and giving 
them a list of wines to be served with 
each course. (The club has no bar; it 
has a locker system.) 

When I received the 100 reserva- 
tions, I mailed each member a copy 
of the menu, suggesting again the 
proper wine to be served with each 
course and where to buy it. 

The dinner was an outstanding suc- 
cess. The dining room never looked 
more beautiful. The array of wine 
glasses at every place made a “Tiffany 
setting,” so to speak at every table. 

In the front of the clubhouse one 
of the florists placed a flower cart 
(previously used in a flower show 
and loaned to us), filled with bright 
and gay plants and flowers which put 
everyone in a gay mood before they 
even had a cocktail. 

In the front lobby I had a buffet 
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table with a beautifully embroidered 
cream-colored cloth; in the center was 
a French Apern, filled with sweet- 
heart roses and imported French can- 
dies; at one end was the silver serv- 
ice and after dinner coffee cups, at 
the other end was the special ice 
cream pudding on a silver tray and 


the strawberries soaking in May wine 
in a large silver punch bowl, with 
serving dishes surrounding the tray. 

Also included were candelabras and 
trays of macaroons. This table was 
situated so that the members had to 
pass it as they entered the dining 
room and it was an “eye catcher.” 

We started to serve as soon as any- 
one wished to come into the dinin; 
room as there are always those whx 
linger to the end and it makes it easier 
for the staff not to have them all a 
once. 

As soon as a member was seate: 
we began serving him course b: 
course and the wine was served b: 
the wine stewards as it was neede 
for each course. 

The party was well worth the slee; 
I lost and the time it took to plan it 
After the dinner, everyone, eve! 
guests, came to remark about the din 
ner—people who travel in Europ: 
yearly told me they could get noth 
ing in Paris to compare with this. | 
don’t believe I have ever had _ the 
compliments on a club event that ] 
had on this one. 


As far as the menu was concerned, 


I think one of the hits was the fact 
(Continued on page 52) 





MENU 
* * 
Melon Fleur au Sherry ....... $ 14.75 
* * 
Extrait de Noir Mousseron au 
1S | SSD ate NSE AR ee 1.75 
ok ok 
Langouste Thermidor au gratin 52.95 
Pomes de Terre Julienne ice: - ae 


Coeurs de Filet pot weit au 


SIG, © 50 eos inna sienna eins 186.45 
Brocoli Sauce Hollandaise 
MMEINNES oid ccaewiswasaeg ee sees 1.40 
6.92 
* * 
Les Cuisses de Grenouilles 
PROURRERIE 8 6.0% Sch skins e a 28.00 
“ON le | 6.85 
* * 
Heyse Bombe par Edé Baum .. 15.00 
PPRISCS MAY VIN i oi ossccceess 4.50 
Macaroon Frangaise .......... 4.00 
ok oa 
ROMANO ids suis tx see ws 3.00 
* 
NOONE cisio belo vies eae neaee 5.20 
* * 
10.00 





THE CLIFTON CLUB 


Gourmet Dinner 


MENU 


* * 


Melon Flower With Sherry 
* * 


Essence of Black Mushroom With 
Chablis 
a * 
Lobster Tail Thermidor au Gratin 
Shredded Potato French Fried 
* * 


Heart of Beef Tenderloin 
Burgundy Wine Sauce 
Broccoli Hollandaise With 
Broiled Diced Tomato 


* * 


Frog Legs Sauté in Butter 


Green Salad 
ok 


Frozen Pudding by Baum 
Strawberries in May Wine 
Macaroon French Style 
a * 
Cheese 
Coffee 


Miscellaneous 


Total Food Cost $342.27 
(Wine for cooking not included.) 
August 22, 1958 





Menu showing Miss Beresford's total food cost for each item. Dinner for 100 cost $7 a person 
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A Report 


On Vinyl Tile Flooring 


By Christopher S. P. Murphy 


Manager 
Algonquin Golf Club 
St. Louis 


mARLY this year when the Club 
= Managers Association of America 
ield its 31st Annual Conference in 
st. Louis, one of the feature events 
vas a tour of St. Louis country clubs, 
mong which was Algonquin Golf 
‘lub. Managers being shown through 
\lgonquin were so impressed with 
yur vinyl tile flooring that a number 
»f them suggested a report should be 
made on our success in licking the 
age-old problem of a flooring that is 
attractive yet will stand up under 
the traffic of spiked golf shoes. 

It seems that at almost every edu- 
cational session of club managers 
I’ve attended, sooner or later one of 
the critical subjects that comes up 
for discussion is, “What type of floor- 
ing is best for locker rooms and other 
areas where there is severe golf spike 
traffic?” Because we've had such 
good success with our flooring, this 
report should prove interesting and 
revealing to you. 

Previously our success or lack of 
success was about average; attractive 








After three and a half years the original "test panel’ of flooring 
shows little or no wear. 


floor coverings just didn’t stand up 
under golf spikes, and floor coverings 
durable enough to withstand spike 
traffic simply didn’t fit in with the 
scheme of our decor. 

Thus, when the J. Gordon Henges 
Co. of St. Louis first introduced us 
to a vinyl tile manufactured by Vinyl 
Plastics Incorporated (VPI) of She- 
boygan, Wisconsin, we were frankly 
dubious of their claims. However, we 
did agree that at their expense we'd 
install a test section of flooring be- 
tween our men’s grill and locker 
room, an area that probably has more 
spike traffic than any other area in 
our club. The results were more than 
we'd hoped for, and the tile passed 
our severest tests with such flying 
colors that we decided to tile the 
entire grill room. 

One of the amazing qualities about 
this vinyl tile is that it has a remark- 
able recovery from indentation and 
impression. Although it is soft enough 
so a golfer can walk across it with 
little danger of slipping, a few min- 


utes later the tile has recovered so 
completely from the minute indenta- 
tions of the spikes that the surface 
seems almost unblemished. Thus this 
vinyl tile met our requirements for a 
flooring in two respects: a flooring 
that would complement our decor, 
yet a flooring that would be safe for 
our golfers. We waited with interest 
to see if it would pass the test of 
usage. 

Two and a half years later the tile 
in the grill still showed a remarkable 
lack of wear, and it was so satisfac- 
tory that we decided to install it not 
only in our first floor locker room, 
but also in the pro shop, our main en- 
trance, and downstairs in our “Tee 
Room” and hallway overlooking and 
leading to our first tee. Today, three 
and a half years later, our flooring 
not only is still attractive, but shows 
little or no wear, as you can see from 
the accompanying illustrations. 

Although the cost of the vinyl. tile 
is slightly higher than rubber tile, 


(Continued on page 57) 


Left: Although only washed and buffed, Algon- 
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quin's locker room flooring shows a polished surface 
that adds to its attractiveness. 


Below: This flooring at the foot of the stairs 
leading to Algonquin's second floor locker room 
receives a terrific beating as members turn to enter 
the men's grill, yet after nearly four years of use 
shows little wear. 














Christmas Wrappings 


This year, as every year, clubs throughout the country 
(in states where it is legal) will again display Christmas 
wrapped gift items on their counters and in their gift 
shops. Pictured here are some of the outstanding holiday 
wraps presented by some of the leading purveyors to 
clubs. 





At left is Brown-Forman's eye-arresting gift package for Early Times 
featuring colorful and authentic “early times'' prints and advertise- 
ments; at right is the Old Forester Christmas gift decanter, featuring 
a rich gold closure and a gold-embossed gift carton. 





Jordan's Genuine Virginia Ham is wrapped in amber cellophane, 
then ringed by a four-color Christmas band, then nested in a box 
in shredded, burgundy-colored cellophane. An attractive gift card 
enclosed provides information about the ham. The container is sturdy 
corrugated board box of simulated wood finish. 





Shown here are some of the Renfield Importers’ holiday offerings. 
At left are the Piper Heidsieck champagne 26-ounce bottle and 52- 
ounce magnum; next is Haig & Haig Five Star Scotch, prewrapped 
in a snowflake design; next is Remy Martin V.S.O.P. Cognac; and at 
right is Cointreau liqueur prewrapped. 






: £ ‘ ‘ee i: eRe eK 
SBI : Ste 0 i — i i von is . 


Old Fitzgerald's hospitality decanter, left, has a traditional forr 
with an almost-square bottle topped by a silver neck band an 
many-faceted glass stopper. At right is the Weller's Cabin Sti 
gift wrap, two-tone copper-colored to echo the “Genuine Coppe 
Distilled’ theme. Both are by Stitzel-Weller. 





From National Biscuit Co. comes dark or golden fruitcake for the 
holiday season. The beautiful copper and gold cake container, with 
a three-quart baking dish inside, makes an attractive punch bowl, 
just one of its many uses. Nabisco recommends serving the fruitcake 
with a tart orange eggnog. 


Shown here are the two gift packages for Seagram's V.O. Can. 
dian Whisky, one for the gift decanter and the other for the regulé 
bottle. The decanter features a three-tiered design with a massiv 
square glass stopper. Other Seagram's products, including Seve 
Crown and Golden Gin are available in gift wraps. 


(Continued on page 42) 
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AT LAST... 


covers 

Com iim 4-184 
eke} eoleit-ts 
plate size! 


Now . . . Wear-Ever Aluminum intro- 
duces a complete range of covers to fit 
all popular sizes and makes of plates 
from 8" to 1144". Available in sparkling 
Silver Glow and lustrous Golden Glow 
finishes, they add new elegance to the 
serving of fine food. Special construc- 
tion allows space-saving nesting. Top is 
recessed for safe, slip-proof stacking. 
Order now from your dealer or send 
for detailed color 


leaflet today. 


WEAR-EVER 


ALUMINUM, INC. 
FOOD SERVICE EQUIPMENT DIVISION 
1210 WEAR-EVER BUILBING 


NEW KENSINGTON, PA 





For Club Buffets .. . 





Preboned Roasted Turkey 


P REBONED roasted turkey—a de- 
light to slice and filled with a savory 
all-meat stuffing—can become a pop- 
ular favorite with your members. It is 
especially appropriate for club buffets. 

Credit for this novelty goes to Hen- 
ry W. Minor, owner of Henry’s Sup- 
per Club in La Junta, Colorado, and 
the preboned turkey is the product of 
a half-dozen years of trial and error. 

Perhaps Henry had wrestled long 
enough with ruined tablecloths, greasy 
French cuffs and frayed nerves. At 
any rate, he decided to create a bone- 
less “don’t carve it, slice it” turkey— 
to liberate harassed man from the 
duty of carving the turkey. 

Boning turkey with only one open- 
ing in the skin turned out to be a rela- 
tively simple task for Henry, a veteran 
in the food preparation business. 

“Worked that out several years 
ago,” he recalls. “It just takes a little 
patience and a little practice. You 
work around the bones with a short, 
sharp knife, separate them from the 
flesh, and pull them out through the 
opening you’ve made in the skin.” 

But a shapeless mass of turkey is 
left with the bones all removed. And 
that’s where Henry at first ran into 
difficulty. 

“When I tried stuffing the bird with 
the customary bread stuffing, I could 
get it back into fine shape when it 
was raw. But when it came out of 
the oven it had lost its shape. It was 
very tasty but it just didn’t have that 
turkey look.” 

The solution? Henry turned to an 
all-meat stuffing made of veal, pork 
and spices. Thus stuffed, the boneless 
bird comes out of the oven roasted to 
a beautiful brown and minus that ter- 
rible after-surgery look. 

“It’s then,” explains Henry, “that 
the real delight of preboned roasted 
turkey can be enjoyed. It can be sliced 
just like beef roast or ham, and along 
with each slice of mouth-watering 
roast turkey, there’s a generous por- 
tion of savory meat dressing.” 

On at least one occasion recently, 
guests at Henry’s Supper Club spent 
as much time and had as much fun 
slicing on the piece de resistance as in 
eating. 

However, preboned roast turkey 
does fail to answer one problem: what 
to do about requests for a wishbone! 





The first step in "creating" a boneless roast 
turkey is to work around the bones with a 
short, sharp knife. Completed product has 
tasty all-meat dressing. 





Henry W. Minor, owner of popular La Junta, 
Colorado, supper club, shows how easy it is to 
carve preboned roast turkey. The new product 
saves on tablecloths, French cuffs and tem- 
pers. 





Mr. Minor shows his friends how preboned 
turkey simplifies carving. 
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o @ Have you noticed how Ripe Olives are the first thing 
Those big people reach for in the relish dish? They create an irre- 
sistible kind of glamor. 


Ripe Olives Take the hint and serve enough! Your favorite people 


—the ones who make for a profitable clientele—are just 


4 as fond of Ripe Olives as anybody. 
in the 


Satisfy their taste for Ripe Olives during the relish 


1; ¢ : course — and you make it easy for them to get into the 
Te 1S 1S nice habit of eating out with you. 


Put the glamor of Ripe Olives to work for you as an ingredient, too. 
A postcard will get you Quantity Recipes, free. Address: Olive Advisory Board, 
64 Pine Street, San Francisco 11. 
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A. R. Albert 


A. R. Albert has been named man- 
ager of The Oakwood Club in Cleve- 
land. His most recent position was at 
the Beechmont Country Club, Cleve- 
land, where he was for six years. 
Prior to that Mr. Albert was at the 
Allegheny Country Club, Sewickley, 
Pa., for seven years, and the William 
Penn Hotel, Pittsburgh, for ten years. 


me & th 


Robert Dorion, manager of Scioto 
Country Club, Columbus, O., has sent 


Opened in July of this year, the beautiful new clubhouse of Sunset 
Hills Country Club near St. Louis has attracted record business dur- 
ing the summer months. Built on the site of the old clubhouse 
(in fact, on its foundations) the club is new in every detail. In the 
left picture can be seen the main dining room with a breathtaking 
view through the picture-window in the background which overlooks 







us the beautiful menu which was fea- 
tured at his club’s recent President’s 
Dinner for the board of trustees. 

Besides outstanding wines, the 
menu featured Les Frivolites Mosco- 
vits, L’Essence de Tomates aux Pail- 
lettes d’Or, Les Paupiettes de Sole 
Anglaise, Armenonville, La Culotte 
de Boeuf a la Mode, La Salade de Sai- 
son a la Francaise, Les Fraises aux 
Liqueurs Romanoff and Le Cafe 
Moka. 

eh 


Cecil E. Metzger has been appoint- 
ed manager of the Metairie Country 
Club, New Orleans, succeeding Frank 
Duggins who resigned after seven 
years with the club. 

Mr. Metzger goes to the club from 
the Commodore Perry Hotel and the 
Austin Club in Austin, Tex. He is 
a native of Missouri and he and his 
wife have one son, Don. Mr. Metzger 
has managed many hotels and coun- 
try clubs and at one time was a mem- 
ber and secretary of the Silvan Hills 
Country Club, Little Rock. 


& hb 


Ernest Callahan has been appointed 
manager of the Highlands Country 
Club, Billings, Mont., succeeding Don 
Manning. The appointment was an- 
nounced by Charles Shaw, club offi- 
cial. 


cost about $700,000. 
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Howard E. Montgomery, for ten 
years manager of San Gabriel (Calif.) 
Country Club, has 
been appointed 
manager of the 
Annandale Golf 
Club, Pasadena, 
Calif. The an- 
nouncement was 
made by W. J. 
Wallace, Jr., club 
president. 

Before going to 
San Gabriel Mr. 
Montgomery was connected with the 
Huntington Hotel, Pasadena, the Or- 
rington Hotel, Evanston, Ill., South 
Shore Country Club, Chicago, and the 
Fred Harvey System, Chicago. 

Mr. Montgomery, long active in as- 
sociation work, is a past president of 
the Club Managers Association of 
Southern California, a past president 
of Charter 30, Hotel Greeters of 
America, Los Angeles, and was presi- 
dent of the Optimist Club in Evans- 
ton. 

He attended the University of Wis- 
consin where he was a member of Phi 
Kappa Psi fraternity, is married and 
has a son, Bob, now a sophomore at 
Pasadena City College. 


hk hb he 


H. Montgomery 


The Forest Park Figure Skating 
Club of St. Louis, in conjunction with 
the Lamar Ottsen Skate Shop at the 
Steinberg Memorial Ice Rink in St. 
Louis has announced the appointment 
of Olympic skating star and gold 
medal winner, Mrs. Marlene Smith 
Eddy of Collinsville, Conn., as skat- 
ing pro. The appointment was an- 
nounced by club president, Nick 
Skrainka, who said that the skating 
club still has a few openings in the 
membership list for members of city 
and country clubs in the surround- 
ing area. 


a wide sweep of landscape. In the center picture Manager Richard 
Immel, left, looks at a trophy held by Club Pro Jim Fogartey in 
the club's new pro shop. The right photo is a shot of the mixed 
grill, called the Thunderbird Room after the emblem over the fire 
place at the right rear. It features a sunken bar, at the left, and e 
charcoal broiler, not in the picture. The clubhouse and its furnishing: 
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stews and meat loaves. 





requiring real chicken flavor. 


Sexton Soup Bases... 


SEXTON BEEF BASE—The perfect combination o 
and seasonings to produce a broth with true beef character. 
Excellent as the foundation for vegetable and all other soups 
with beef flavor. Adds a rich beefy flavor to sauces, gravies, 


SEXTON CHICKEN SOUP BASE— Makes a rich hearty chicken 
broth, complete with pieces of chicken meat. In addition it 
imparts all the true flavor of roasted chicken in enriching a la 
kings, casseroles, pot pies, chicken salad, and any other dish 





‘“ fe, ae 
f beef extract 





SEXTON CREAM SOUP BASE—A new product designed to 
reduce the tedious preparation of cream sauces for all types 
of cream soups, sauces, white gravies, a la 
burgs. Simply add water, cook until thickened and add the 





kings, and new- 


remaining ingredients for your favorite dish. 


SEXTON HAM STYLE SOUP BASE— The perfect flavor base and 

fortifier wherever a distinctive ham flavor is desired. Just add 

Ham Style Soup Base to your favorite recipe for baked beans, 

ae pea soup, ham loaves or croquettes, sauces and gravies. 
conomical and easy to use, too. 





versatile, delicious, easy-to-use 


Versatile . . . in that their many 
uses run the full course of food 
preparation, whether it be for a 
rich full bodied broth for soups, 
enriching flavor for gravies and 
stews, or as a fortifier for salads, 
meat loaves, or a flavoring agent 
for vegetables. Delicious . . . 


through the blending of true 
meaty flavor and correct season- 
ing they cannot help but add 
zest wherever they are used. Con- 
venient . . . the simple addition 
of water makes them ready for 
instant use. John Sexton & Co., 
P. O. Box J. S., Chicago 90, IIl. 


DIAMOND ANNIVERSARY 1883-1958 
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DELICIOUS SEXTON SOUP MIXES 


Sexton French Style Onion 
Soup Mix combines the 
flavor of selected onions 
simmered in fine beef stock. 
A case makes 256 six ounce 
cups of French Onion Soup 
for less than 4c per cup. 


Sexton Potato Soup Mix. 
For tasty potato soup add 
the mix to water and 
cooked diced potatoes. 
Cost: Less than 5c for a 
large 8 oz. serving. For a 
richer “hot vichyssoise” 
type soup, use whole milk. 











Use . 
Samsonite 


ALL-STEEL 
FOLDING CHAIRS 






Proven strongest and safest 
by actual test! 





Why do we say Samsonite is the world’s 
strongest steel folding chair? Because 
in actual tests, Samsonite withstood 
over 1000 pounds (even a troupe of 
acrobats) without buckling. Now in 11 
decorator colors. 


No tipping—Stand on any part of the seat. 
Self-adjusting hinges prevent tilting. 

Extra safety—Fold it or unfold it. Samsonite 
can’t nip your fingers. 

Chip-resistant finish—All parts have’ bond- 
erized baked enamel finish. 

Other Fine Samsonite Chairs: 


A. Samsonite padded 
cushion chair — Up- 
holstered with dam- 
age-resistant vinyl. 


B. Samsonite folding 
armchair — Padded 
and upliolstered vinyl 
seat, back, arm-rests. 


C. Samsonite folding 
tablet-arm chair — 
Natural blonde finish 
hardwood tablet-arm. 








WRITE FOR free Samsonite catalog: Shwayder Bros., 
Inc., Institutional Seating Div., Dept. CL-I1, Detroit. 
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Shown here is the men's grill room of the Cleveland Athletic Club which has 
been completely renovated. The woodwork and furniture was changed from the 
usual dark oak to the new limed oak effect and new lighting and acoustical ceil- 
ing were installed. The room was also air conditioned. The bar also received 
attention. The 50-year-old piece was not disturbed in any way except freshened 
up for the next generation. Manager Clem Young has been receiving many com- 
pliments on the “new look" and reports that business is much better because of it. 


R. F. MacDermid, manager of the 
Berkshire Country Club, Reading, 
Pa., reports that his club has had a 
very successful season and one of the 
features was the annual buffet dinner 
and dance which more than 200 at- 
tended this year. Besides Mr. MacDer- 
mid those responsible for the success 
of the affair included Ben Zietoune, 
chef, and Ken Schildt, pastry chef. 


Readers of CLuB MANAGEMENT will 
be interested to know that it has a 
counter-part in England called The 
Club Secretary, which goes to private 
clubs there. Also, a book entitled 
“Club Management and Control” has 
been published in England for clubs. 
It is written by Jack Hampton in col- 
laboration with Frank Arnold, editor 
of The Club Secretary. 





Caught by the camera during an early morning conference are Luther N. 
Grimes, right, general manager of the Ponte Vedra Club, Ponte Vedra Beach, 
Fla., and golf pro, Rick Famlin. They were co-spirits in helping to plan the new 
greens at the club. Months of planning and reconstruction under the supervision 
of Robert Trent Jones, noted golf architect, have resulted in an outstanding 
course. Ponte Vedra is one of the few club courses which is open every day in 
the year and has consistently heavy play. Only on three days, in over five years, 
have members found conditions too adverse for playing. 
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It's a Taylor Wine...and they'll love it! 


Your suggestion of a delightful Taylor New York State Wine or Champagne 
j can make “dining at the club” even more enjoyable for your members . . . And 
with the Taylor Wine Check Booster Plan, wine service becomes an attractive, 
: profitable operation, as many managers of fine clubs have proved . . . Just drop 
us a line and we'll see that you get the complete story of this tested plan. 


Taylor Wines are nationally advertised in full-page 
space all year round—in Time, Newsweek, Holiday, 
Red Book, Cosmopolitan and other leading magazines. 
In quality wines, Taylor is the name people know and 
order with confidence. 





TAYLOR New York State WINES and CHAMPAGNES 


THE TAYLOR WINE COMPANY, INC... VINEYARDS AND WINERY. HAMMONOSPORT. N. Y¥, 
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R. E. Shook, who took over the 
management of The Country Club, 
Inc., Morristown, Tenn., on April 1, 
writes that the new clubhouse opened 
in May and business has been boom- 
ing ever since. 

The new clubhouse has new fur- 
nishings and modern equipment and 
the club also boasts a swimming pool. 
Mr. Shook reports that the opening 
saw the usual hustle and bustle of get- 
ting the staff ready for the guests and 
some 408 attended the opening day 
buffet. 
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Henry Holl 


Henry Holl, former manager of the 
Evansville (Ind.) Country Club, has 
been named manager of the Country 
Club of Decatur, IIl., it has been an- 
nounced by L. S. Roehm, club vice 
president. 

Mr. Holl is no stranger to Decatur, 
having managed the Elks Club there 
at one time. In addition he has man- 
aged the Hacienda Golf Club, La- 
Habre, Calif., and the Youghiogheny 
Country Club, McKeesport, Pa., as 
well as serving as manager of food 
services for Brown-Forman Distillers 
Corp. 

Mr. Holl, German-born, served an 
extensive European apprenticeship in 
hotels and restaurants in Germany, 
France and Switzerland. Just this 
summer he and his wife visited Eu- 
rope. 


te he ce 


Alfred §S. Robbins, former club 
manager and member of the CMAA, 
died recently, the CMAA office re- 
ports. He is survived by his wife, Mrs. 
Robbins, living at 3320 Nations Ave., 
El Paso, Tex. 


& & 


Claus Andersen, former manager 
of Colonial Country Club, Fort 
Worth, writes that he is now manag- 
er of Lumar’s Delicatessen, 2211 
West Texas, Midland, Tex. 


mk bh th 


Lyle G. Weber, son of Lloyd G. 
Weber, manager of the Zanesville 
(O.) Country Club, has been appoint- 
ed catering manager of the Ft. Wayne 
(Ind.) Country Club. The appoint- 
ment was made on September 4, his 
22nd birthday. 

The younger Mr. Weber has attend- 
ed the hotel and restaurant school at 
Denver University and has had dining 
room experience at the University 
Club of Chicago and the Shawnee 
Country Club of Lima, O. 


The Engineers’ Club of St. Louis has 
announced plans for a new building 
and work has already started on the 
structure. The $350,000 building, 
scheduled for completion in about a 
year, will house a 400-seat audito- 
rium, a “Fellowship hall,” a billiard 
room and various other rooms and of- 
fices for club personnel. 

The unusual building is designed on 
the basic module of an equilateral tri- 
angle with a wing extending from it. 
The building will measure about 75 
by 100 feet and the architects specified 
outside structural and facing ma- 
terials on the inside. For example, one 
of the lobby walls is to be a continua- 
tion of the front entrance wall, with 
the earth-colored brick and green 
stone used inside as well as out. 

Interior treatment also makes use 
of oak boards and the hall will include 
a band shell and much of the illumi- 
nation will come from the vaulted 
area of the ceiling. Six triangular sky- 
lights will be near the peak of the 
hexagonal-shaped form. 

Walter E. Bryan is secretary of the 
club and William Giles is chairman of 
the special building committee. 





A. Harold Alexander 


A. Harold Alexander has been ap- 
pointed manager of the American 
Turners, Detroit. His most recent po- 
sition was the Grosse Pointe (Mich.) 
Hunt Club where he was for six 
years and prior to that he served with 
the Vernon Cardy Hotel chain in 
Canada. 

Mr. Alexander is married and has 
a 14-year-old son. A highlight in Mr. 
Alexander’s career was his privilege 
of serving King Edward and Queen 
Elizabeth on a visit to Niagara Falls 
in June, 1939. 


& & 


James S. Moffat of the Scranton 
(Pa.) Club and a CMAA member 
died recently, we have been informed 
by the CMAA office. 
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oila! Heinz Ketchup changes ‘good’ to... ‘great’! 


e@ Bravo! Ole! Wunderbar! That’s what chefs say in why good cooks everywhere depend on Heinz Ketchup 
every language about the magic ingredient of volume —and why Heinz Ketchup outsells all other kinds. 
cooking—Heinz Ketchup! 


e The two recipes below are two ways that chefs 
@ Heinz costs so little—yet is so effective in sparking “cook with Ketchup—HEINZ to be sure.” Try ’em 
up almost any recipe. It’s uniformly good—that’s soon—and you'll become a cook-with-Heinz booster. 


Heinz You know it’s good because it’s Heinz! 


FASOULIA JAMBALAYAH 


SERVINGS: 48(% cup each) SERVINGS: 50(% cup each) Cook shrimp; remove 
PRODUCTS: Magic Onions, Tomato Soup, Ketchup PRODUCTS: Magic Onions, Tomato Soup, Ketchup, shells; devein. Cut in 
Worcestershire Sauce half lengthwise. Cover 
: : Magic Onions with 

INGREDIENTS WEIGHT MEASURE Cover onions with z 
weturel witeck allow 6. euaid INGREDIENTS WEIGHT MEASURE water; allow to — 

~ . ‘ 
*Magic Onions 1% ozs. lcup = by sens pape ond — shrimp 12% Ibs. and green peppers in 
Water 1 cu i Chopped Magic Onions 1% cups shortening until tender. 
= P ing. Add salt and re- Water 3% cups Combine shrimp, vege- 
Ground beef or lamb 8 Ibs. Heat. ing ingredients. Celery, chopped 2 Ibs. 2 quarts tables, soup and re- 
. eat. . rp p ; 
Shortening % cup *1 quart chopped, fresh Green pepper, chopped 1Ib., 6 ozs. 5 cups maining ingredients. 
Salt % cup onions may be substi- Shortening 8 ozs. 1 cup pee a a Peay 4 
Heinz Condensed Cream of tuted; omit water. Heinz Condensed Cream of yt Pw gaaicn <4 
Tomato Soup, undiluted 1 51-o0z. can Tomato Soup, undiluted 3 51-0z. cans fluffy es big . 
Heinz Tomato Ketchup 1 quart Heinz Tomato Ketchup 1 quart *7 cups chopped fresh 
Cooked green beans «5% lbs. T gallon Heinz Worcestershire Sauce Y% cup onions may be substi- 
Salt 1 tablespoon tuted. Omit water. 
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January 31 to February 8 


Write advertisers you saw it in CLUB MANAGEMENT: NOVEMBER, 1958 














Next January 31 to February 8, we’re going to make the 
country “COLORADO BEEF” conscious through big, | 
full-page ads in magazines like New Yorker and Gourmet... . a8 
plus national a in newspapers all over the country. — 


Here is an exceptional profit opportunity for every club, hotel and restaurant 
to attract new patrons, lure old ones back and stimulate extra business. 


Steud for free promotion HC 





To help you attract your share of this 
business we’ve designed a kit that includes 


a whole host of ways and means to tie in with 


this program. Included are special recipes 
for preparing Colorado Beef, menu tip-ons, 
table tents, suggestions for clubs on party 


decorations, window displays, mailing pieces, 


newspaper mats and much, much more. 
So, start planning now to tie your 
establishment in with 1959 NATIONAL 


COLORADO BEEF WEEK and cash in on 
this tremendous program. Send the coupon 


at right for your 1959 National Colorado 


Beef Week kit, which illustrates all the free 
material available to you. There’s absolutely 


no obligation, so do it now... today! 
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HAROLD HANEY 

Livestock Division 

Colorado State Advertising & Publicity Committee 
401 State Capitol, Denver 2, Colorado 


Please send me your free promotion kit on 
41959 National Colorado Beef Week.” 


CITY. ZONE STATE 
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Sam B. Dunham 


Sam B. Dunham writes that he has 
now been managing the Bookcliff 
Country Club in Grand Junction, 
Col., for a year. The club is new, has 
300 members, a nine-hole golf course 
with the prospect of developing nine 
more holes, a fine swimming pool, pro 
shop, locker rooms and a teen-age 
lounge. In the clubhouse are private 
dining rooms, grille, cocktail lounge, 
and main dining room, plus a modern 
kitchen. 

Mr. Dunham started in the hotel 
business in 1941, and has worked in 
every department; his experience in- 
cludes positions with the Brown-Pal- 
ace Hotel, Cosmopolitan and Albany 
Hotels, all of Denver, The Plains Ho- 
tel, Cheyenne, Wyo., the Hilton Ho- 
tel, El Paso, Tex., and the Capitol Ho- 
tel, Amarillo, Tex. He also was man- 
ager of the Greeley (Col.) Country 





MANAGER 
WANTED 


Rare Opportunity in 
Prominent Country Club 


LONG-ESTABLISHED golf and 
country club in a Detroit suburb 
seeks a manager competent to direct a 
superior service to an appreciative mem- 
bership. The man who comes to this posi- 
tion will find an excellent plant and a 
first-class clubhouse staff of 70. Strictly 
private operation; no commercial events. 
Generous salary plus apartment for two. 
If the reader is himself settled in an 
appointment of this style perhaps he 
will advise some colleague who is ready 
for one of the best situations in the en- 
tire field of country club management. 


Address: Box 4-Y, CLUB MANAGEMENT, 408 
Olive Street, St. Louis 2, Missouri. 











Club and the Rolling Hills Country 
Club, near Denver. 


& & 


Hilda Deichler, wife of Al Deichler, 
manager of the City Midday Club, 
New York, is on an 80-day trip visit- 
ing England, Belgium, Switzerland, 
Austria, The Netherlands, France and 
Italy. Their daughter, Judy, who has 
been with American Airlines and 


TWA, made all the travel arrange- - 


ments for her mother. 
ae & 


Harry J. Fawcett, manager of the 
Kansas City Club, sent us a post 
card from Florida recently where he 
and Mrs. Fawcett were enjoying their 
annual fall vacation. Mr. Fawcett will 
be a busy man come next March 
when the Rotary Club of Kansas City 
is host to a district conference. He 
is chairman of the club’s conference 
and convention committee. 





Warren Zacher 


Warren Zacher, formerly general 
manager of the Woodland Country 
Club, Natick, Mass., has been appoint- 
ed general manager of the University 
Club of Boston. Mr. Zacher has had 
wide experience in hotel and club 
work, at one time having been gen- 
eral manager of the Hotel Fensgate. 


& & 


Calvin W. Sizer reports that he re- 
cently was named manager of the 
Guyan Golf and Country Club, Hunt- 
ington, W. Va., effective October 15. 
He had been manager and secretary- 
treasurer at the Bellefonte Country 
Club, Ashland, Ky., for the past six 
and one-half years. Mr. Sizer succeeds 
Paul Bauer at Guyan. Mr. Bauer is 
going into business for himself in Mil- 
waukee. 


me h& 


The Colonial Country Club, Fort 
Worth, has lined up for its members a 


chartered airplane to take them to 
the Texas Christian-Rice football game 
in Houston November 22. This is < 
first for the club, which also provide: 
free bus service from the club t 
TCU’s home games and back. 


me & 


M. Russell Yetter, manager of th« 
Oak Cliff Country Club, Dallas, ha 
announced his resignation at the enc 
of his contract year and will retir: 
from all club activities for the pres 
ent. 

Mr. Yetter, who has been in th 
club field for a number of years, ha 
managed such clubs as Whitemarsl 
Valley Country Club, Philadelphia 
Algonquin Golf Club, St. Louis, In- 
verness Club, Toledo, O., and Oak 
Hills Country Club, San Antonio 
Tex. Prior to going to Oak Cliff, Mr 
Yetter managed Lakewood Country 
Club, Dallas, for about five years. 

Succeeding Mr. Yetter as manage! 
of Oak Cliff, will be his wife, Agnes 
Yetter, who has been assistant manag- 
er. Victor Rimes, a recent graduate 
of the hotel school at Michigan State 
University, will be the club’s new as- 
sistant manager. 

Mr. Yetter, a former member of the 
Toledo and Ohio Valley Chapters, is a 
past president of the Texas Lone Star 
Chapter and a regional director of the 
CMAA in 1957. 


& te 


Daniel M. Layman, manager of 
the Union League of Philadelphia and 
vice president of the CMAA, has sent 
us a booklet on the Union League’s 
history which has recently been pub- 
lished. The book, written by Ivan H. 
Peterman, recounts the famous his- 
tory of the club from its founding in 
1862, in order to support the govern- 
ment of the United States against 
secession, through the second world 
war. 


me & 


Mrs. Darwin Meisnest, widow o 
the late Mr. Meisnest who was manag 
er of the Washington Athletic Club 
Seattle (a position his brother, Ken 
now holds), was married this summe 
to W. Walter Williams, former under 
secretary of commerce, who resignec 
to return to his business in Seattle. 





CMAA Conference 
Houston 


February 18-21, 1959 
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THE BEST FOOD DESERVES THE FINEST CRACKER 


coo er ee ee ee ere er 


SEND FOR FREE BOOKLET AND SAMPLES | 


National Biscuit Co., Dept. 11 
425 Park Avenue, New York 22, N. Y. 


PREMIUM SALTINE CRACKERS* 
with NEW GOLDEN GLOW 


Your customers will appreciate these finer saltine | 
crackers. They’re tastier, flakier and snapping | 


crisp. These top-quality crackers are always 
: Address 


City... - i 
*Premium Snow Flake Saltine Crackers in the Pacific States Wik seca dash icatitchecanis nts nisi cascada ee aera 


perfect in our moistureproof cellophane packets. 
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Officers 


President 
ROYCE CHANEY, Northwood Club, Dallas. 
Vice President 
DANIEL M. LAYMAN, Union League of 
Philadelphia. 
Secretary-Treasurer 
KENNETH MEISNEST, Washington Athletic 
Club, Seattle. 
Executive Secretary 


EDWARD LYON, 1028 Connecticut Ave., 
N. W., Washington 6, D. C. 


Directors 


JOHN BENNETT, Commercial 
Francisco. 


JOHN T. BRENNAN, Birmingham Country 
Club, Birmingham, Mich. 


RICHARD H. CAMPBELL, Indianapolis Ath- 
letic Club. 


RICHARD E. DALEY, Army Navy Country 
Club, Arlington, Va. 


A. M. DEICHLER, JR., City Midday Club, 
New York. 


JOHN J. DEVERS, Tam O’Shanter Country 
Club, Orchard Lake, Mich. 


ROBERT GUYNN, Decatur Club, Decatur, Ill. 


S. T. SHEETS, Lake Shore Country Club, 
Glencoe, Ill. 


Club, San 


~<- VETTER, Portage Country Club, Akron, 
io. 


Regional Directors 
J. Dave Anderson, Pensacola C.C., Fla. 
Robert M. Bernnard, Tacoma C. & G.C., Wash. 


Thomas B. Burness, 
Angeles. 


California Club, Los 
Jules Cates, East Ridge C.C., Shreveport, La. 
Carl J. Engelhardt, Yale Club, New York. 

J. E. Harling, C.C. of Spartanburg, S. C. 


~~? Haug, Indian Hills C.C., Kansas City, 
Oo. 


Harold T. Hueber, The C.C., Brookline, Mass. 


Kenneth M. Kowalsky, Woodhill C.C., Wayza- 
ta, Minn. 


Paul B. Lampe, 


Norwood Hills C.C., Nor- 
mandy, Mo. 


Paul A. Manuel, Del Paso C.C., Sacramento, 
Calif. 
Richard P. Maynes, Tucson C.C., Ariz. 


Edwin G. McKellar, Oahu Country Club, Hon- 
olulu, T. H. 


Arno C. Meyer, 


Hillwood C.C., Nashville, 
Tenn. 


Stephen G. Norrish, Lambton G. & C.C., To- 
ronto, Can. 


Charles R. Rankin, Green Gables, C.C., Den- 
ver. 


H. E. Roach, Petroleum Club, Wichita, Kan. 
Fred E. Shaner, Youngstown Club, O. 
Lowell S. Smith, Detroit Club. 


Come T. Snell, Ambassador A.C., Salt Lake 
ity. 


Floyd A. Spate, Youghiogheny C.C., McKees- 
port, Pa. 


Raymond A. Wagman, Racine C.C., Wis. 
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Bulletin of the 


MANAGERS ASSOCIATION 
OF AMERICA 


VOL. XIV NOVEMBER, 1958 


No. 3 
Dear Members or CMAA: 


An opportunity has been provided this month, through the medium of the 
Bulletin, to publicly thank the local chapter chairmen and the members c‘ 
their committees for the time and effort they had put forth in preparation fo- 
the four workshops, conducted by the Club Management Institute. 

Jim Carey was in charge of the meeting at Stanford University, John Out- 
land at Dallas University, Frank Rolfes at the Cincinnati Club and Mendel! 
Rice at the Cosmos Club in Washington, D. C. 

From comments solicited or freely expressed, it has been ascertained tha: 
the registrants were unanimous in their approval of the preparations made 
by the chapters and CMI. What did mystify many was the limited attend- 
ance. In view of the interest that had been manifested in advance of the proj 
ect, it was surprising that the anticipated registrations did not materialize 
Similar situations have been experienced in prior years at short courses con 
ducted at other sites, but it had been assumed that by limiting the workshop: 
to three days, in areas where interest had been great and with expenses par 
tially subsidized by CMI, attendance would exceed any previous registration. 

As stated the end result did not sustain this conclusion and it now becomes 
apparent that a much more aggressive presentation will be required, pos- 
sibly directed toward club officials, who are well indoctrinated to the need 
and value of workshops through their various associations and organizations 
such as the American Management Association and the National Association 
of Manufacturers. 

There can be little doubt as to a ready acceptance of your participation, 
when every bit of evidence points up the increasing realization that in to- 
day’s complex economy a continuity of stability can only be attained by 
the executive who is familiar with up-to-date methods and equipment. 

It would be well for each one of you to re-examine your personal situa- 
tion and plan now to attend a short course or workshop in 1959. Through 
participation, you will gain opportunities to increase your potential value to 
your club and in so doing gain stature in the eyes of your club officers. 

During the intervening months since the Saint Louis Conference, CMI 
has been busily engaged in discharging its assigned duties. In addition to the 
preparation for the Houston Conference, Henry Barbour has accepted an 
assignment, to act as editor-in-chief, to accumulate material for a book on 
club management for use as a text book for class instructions, as well as 
to provide a ready reference for persons engaged in club management. 

Another committeeman, Bruce Matthews, has taken on the task of prepar- 
ing a curriculum for a four year course in club management, which will be 
made available to any college or university interested in placing such 2 
course of instructions on their academic calendar. 

Committee Member J. William Conner is assisting in establishing an elec- 
tive in club management at Cornell University for students attending th« 
school of hotel administration. In this connection a number of our members 
of proved lecturing ability, have been invited to accept an assignment t 
instruct the students, beginning November 1, 1958. A transcription will be 
made of each of the two hour classroom sessions. These transcriptions wil 
be printed in pamphlet form for ready reference and later incorporated int: 
the book on club management. 

From these remarks, it must be evident, that your board of directors anc 
the Club Management Institute have devised an ambitious program whicl 
should result in increased prestige for our association and its members. Suc 
cess depends on many things; I feel that foremost in importance will be you: 
unwavering support of the efforts put forth by the men who have assumec 
these responsibilities. I know there are many among you who are capable 
of furnishing material and suggestions that would be invaluable to the mem 
bers of the committee and I urge you to submit your ideas freely, for we wil! 
be most receptive to any that you may care to advance. 


Sincerely, 
Car J. JEHLEN, Chairman, CMI Committee 
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8 Even spiked shoes make no lasting impressions on ULTRALAST! Its 

U lL] R A LA ST “comeback” qualities are extraordinary, but equally spectacular are its 
a other characteristics. For the dining room, lounge and guest rooms, 

you’re concerned with attractiveness and resilience underfoot. ULTRALAST 

excels on both counts. Offered in both GOLD LEAF and RARE MARBLE 

patterns compatibly colored to correlate with all furnishings, ULTRALAST 

is the champion of solid vinyls. Smooth as a Hogan follow-through. 
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Record Attendance at OVC Meeting 


Tue registration list read like the 
“Who’s Who” of the CMAA at the 
Annual Election and Fall Conference 
of the Ohio Valley Chapter, which 
was held in Columbus, Ohio, on Oc- 
tober 12 and 13. 

Heading the list of VIP’s were 
President Royce Chaney, Northwood 
Club, Dallas; Vice President Daniel 
M. Layman, Union League, Philadel- 
phia; and Secretary-Treasurer Ken- 
neth Meisnest, Washington Athletic 
Club, Seattle, all of whom were fea- 
tured speakers on the two-day pro- 
gram, reporting on accomplishments 
of the national association. 

In addition, three national directors 
were present: Richard H. Campbell, 
Indianapolis Athletic Club; S._ T. 
Sheets, Lake Shore Country Club, 
Glencoe, Ill.; and Edward A. Vetter, 
Portage Country Club, Akron, Ohio. 
Also present were Thomas C. Mc- 
Guffey, Missouri Athletic Club, St. 
Louis, CMAA president in 1954, and 
Wayne Miller, Northmoor Country 
Club, Chicago, CMAA president in 
1944-45. 

Headquarters for the meeting was 
the Columbus Athletic Club where 
Manager Hans Rawe was also host for 
the Sunday evening dinner, which 


Proved in installations 
like this from Texas to 
Canada. L-shaped municipal pool 


including self-housed Chester DIAVAC filter. 


eoct lece per year thou omy ther pool 


Welded on the site in a few days with factory-fabricated 


thick-plate aluminum sections. Free for life from cracks, 
leaks and rust . . . often costs less to install than other 
types . . . always costs less in the long run. Also Diavac OOo IR 






OVC officers Charles Menges and Frank Rolfes welcome CMAA officials: Secretary-Treasure: 
Kenneth Meisnest, President Royce Chaney, Vice President Daniel Layman, and directors, S. T 
Sheets, Edward Vetter and Richard Campbell, who are chapter members. 
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Hosts for the meeting were members of the Columbus committee, which included Danny 
Deeds, Leon De Hart, Robert M. Dorion, John Fetzek, Fred Lorenzen, Frank Perkis, Paul D. Quick 
Hans W. Rawe, George G. Rohn, Francis A. Sifferlin, Lloyd G. Weber, and wives. 


ALL-ALUMINUM POOLS 


END RUST, CRACKS, AND LEAKS 


The pool with Easy 
Roll-out Ledge and 
combined recircula- 
ting line and over- 
flow drain at deck 
level . . . eliminates 
costly field piping 
and need for an 
underground service 
tunnel. 





Filters, Deck Equipment, and Liners for Existing Pools. CHESTER PRODUCTS CO. 


Phone or write for Free Pool Planning Service. 


DIVISION RANSOHOFF, INC. 
NORTH FIFTH ST. and FORD BLVD. * HAMILTON, OHIO 


Our VP of Sales, Roger W. Ach, will welcome you at the NSPI 
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followed what was probably one of 
the most extended social hours in the 
history of the OVC. Host for cocktails 
was Glenmore Distilleries, Inc., with 
George Weigel as official representa- 
tive. 

Monday morning the OVC mem- 
bers held the annual meeting at which 
Charles E. Menges, Indianapolis Ath- 
etic Club, was reelected secretary- 
treasurer for two years. Frank Rolfes, 
Yincinnati Club, continues as presi- 
lent for another year. The following 
lirectors were elected for one year: 
fohn Tims, Hyde Park Golf & Coun- 
ry Club, for Cincinnati; George D. 
tohm, Columbus Country Club, for 
Solumbus; Howard E. Miller, Elks 
‘lub, for Indianapolis; James Sands, 
tiver Valley Club, for Louisville; and 
Ytto Lerner, Toledo Yacht Club, for 
‘oledo. Two new members were elect- 
od: Robert E. Morgan, assistant man- 
iger, Westbrook Country Club, Mans- 
ield, Ohio, and Willard T. Elvin, Mar- 
on (Ohio) Country Club. 

Matthew Bernatsky, director, school 
of hotel administration, Denver Uni- 
versity, headed the educational pro- 
sram which followed. During his talk 
he developed the fact that private 
clubs are the stronghold of fine food 
and classical cookery. He discussed 
the history of classical cookery and 
the development of the various basic 
sauces. He emphasized that a high 
food cost does not mean a food opera- 
tion is losing money. Using a Conti- 
nental Service Cart manufactured by 
Molitor, Inc., he showed how sales- 
manship can be used in a club’s food 
operation, and how the same cart can 
be used to sell wine. 

Robert M. Dorion, manager, and 
Scioto Country Club, were hosts for 
the excellent Monday luncheon, fol- 
lowing which the afternoon was open 
for golf and card playing, while the 
women attended a special program on 
flower arrangements. 

Monday evening the program was 
concluded at Winding Hollow Coun- 
try Club where Manager Leon De 
Hart did an outstanding job of pre- 
senting a gourmet dinner that will 
long be remembered by the more 
than 150 OVC members, wives and 
guests, who were present for the 1958 
meeting. 


News of the Chapters— 


Virginia 

The Virginia Chapter held its quar- 
terly meeting on September 29 at the 
Lakeside Country Club, Richmond, 


with Emil Evancho, manager, host to 
about 40 members and their guests. 


Following refreshments and dinner, 
Robert Roper, manager of the Coun- 
try Club of Virginia and chapter 
president, gave a report on the short 
course for club managers held this 
summer in Washington, D. C. 

The ‘next meeting will be held at 
the Golden Horse Shoe Club, Wil- 
liamsburg, with Don Leftwich as host. 

The chapter has steadily increased 
its membership and reports renewed 
activity among clubs in the area. The 
chapter hopes to have a large delega- 
tion to the conference in Houston next 
February. 
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New York City 


The September meeting of the Club 
Managers of the City of New York 
was held September 9 at the Salma- 
gundi Club with John Buckley as 
host. 

Al Deichler made a report on the 
forthcoming Hotel Show and gave de- 
tails of Club Managers Day including 
a speech to be given by Frank Dugan 
of the Equitable Life Assurance So- 
ciety and the dinner-dance at the Sa- 
voy-Hilton Hotel November 3. 

There was a round-table discuSsion 


haemo lel a-tell— " it’s 


\ 


~e 








on a recent article in Time entitled 
“The High Cost of Clubbing” and 
comment on the summer operations 
of the clubs. Carl Engelhardt an- 
nounced that he would appoint a com- 
mittee for further study on the mat- 
ter of another survey.—H. Alton 
Owen, Jr., secretary. 


Evergreen 


Ruth Peach, manager of the Seattle 
Tennis Club, was host to the Ever- 
green Chapter meeting September 17, 
which included refreshments, dinner 
and a dinner meeting. 

Chapter President Carl Sander in- 


troduced Robert Colwell, vice presi- 
dent of the Seattle Tennis Club, and 
Mrs. Colwell. Mr. Colwell spoke on 
the growth of the club and its long- 
range improvement program and 
there was general discussion from the 
floor on the improvement program. 

Floyd Buchanan reported on the 
Washington State Federation of 
Clubs’ conference at Port Angeles 
October 3, 4 and 5, and H. G. Goode 
told about tax matters. George Wil- 
liam Ball, Gleneagles Golf and Coun- 
try Club, Horseshoe Bay, West Van- 
couver, B. C., was elected to member- 
ship. 





with fashion-cued styles % 


Here's a sound dollar-and-cents answer to improving 
appearance, stimulating sales, boosting employee 
morale. Just turn to Shane for your every uniform 
requirement! Over 180 quality styles for every pur- 


pose ... for both men and for women . 
easy-care miracle fabrics or in sturdy cottons suitable 
for mass laundering. Don't, wait to make the switch 
to increased sales. Send for Your Complete Shane 


Color Catalog Today! 





— 
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hane! 


ILLUSTRATED: 


“Sugar Sweet’’ — 

a new Candy Stripe 
design in Shane's 
exclusive 

Shanene fabric. 

In Aqua-and-White 
or Coral-and-White. 


. in either 


SHANE UNIFORM CO., INC. 


Factory and General Offices: 


2033 W. Maryland St. ° 


Evansville 7, Ind. 


Branch Offices: NEW YORK « CHICAGO « LOS ANGELES « Representatives Coast to Coast 


Charles Jones reported on taxes on 
employe meals, out-of-state purchases 
and the business and occupational tax. 
Colored slides of the recent chapter 
yachting trip taken by Miss Peach, 
Ann Sander and Mr. Buchanan, were 
shown.—H. G. Goode, secretary. 


Badger State 


The October 13 meeting of th 
Badger State Chapter was held a 
Bluemound Golf and Country Clu! 
with Mr. and Mrs. Walter G. Warre: 
as hosts. The day included golf, re- 
freshments, dinner and a meeting. De- 
tails were discussed regarding th: 
joint meeting of the chapter with the 
Chicago Chapter at the Milwaukee 
Country Club on November 3. 

Feature of the meeting was a clul 
publicity exhibit which displaye 
club party announcements, notices 
etc.—G. L. Backus, secretary. 


Southern California 


The August 25 meeting of the 
Southern California Chapter was held 
at the Montecito Country Club, Santa 
Barbara, with Roy Smith, Joe Schnie- 
der and Harry Masterson as hosts. 

The day included luncheon, boating, 
golfing, swimming, refreshments and 
dinner. Guests included John Bennett, 
CMAA director and manager of the 
Commercial Club of San Francisco, 
and John Martin, San Francisco chap- 
ter president and manager of the 
Berkeley Elks Club. 

The September 16 meeting held at 
the Beach Club, Santa Monica, with 
Chapter Vice President George Clou- 
tier as host-manager, featured a 
speech by Thomas E. McNulty of Har- 
ris, Kerr, Forster & Co. on “Pinpoint- 
ing Accounting and Control Problems 
of Club Managers.” George D. Shaw, 
manager of the Hacienda Golf Club, 
La Habra, was elected to member 
ship.—Glenn R. Brown, secretary. 


Chicago 


Members of the Chicago Chapter 
were guests of Wayne Miller, manag 
er of the Northmoor Country Club 
on October 6 for a day of golf, fol 
lowed by refreshments, dinner and 
dancing. 

On October 27 the chapter was 
scheduled to have its annual fall gol 
outing and corned beef and cabbage 
dinner at the River Forest Country 
Club, with John Jones as host-manag- 
er.—B. B. Steeves. 


Connecticut 


The September 29 meeting of the 
Connecticut Chapter was held at the 
Woodbridge Country Club, with 
Leon J. Sherman, manager, as host. 
Highlight of the meeting was a com- 
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parative blind wine tasting of im- 
ported and American wines. Guests 
introduced were A. Ronald Schiller, 
Ralph H. Winters and Walter Schrie- 
fer. 

The annual four-chapter dinner 
dance to be held in connection with 
the Hotel Show at the Savoy Hilton 
Hotel in New York November 3 was 
discussed. John R. Harris, Indian Hill 
Country Club, Newington, and Arthur 
Burton-Wright, Belle Haven Beach 
Club, Greenwich, were elected to 
riembership inthe chapter. 

President Walter J. Satterthwait 
eppointed a nominating committee 
for a slate of officers to be introduced 
et the October meeting. Chairman of 
tie committee is Francis Burr and on 
i: are James C. Diamond and Richard 
I}. Kirwan.—Leon J. Sherman, secre- 
tary. 


Hlini 


Messrs. William and Dave Gibbons 
were hosts to the September 23 meet- 
ing of the Illini Chapter at Timber 
Lake Country Club, Peoria. Although 
rain held down attendance, the group 
enjoyed a wonderful dinner and the 
opportunity to see this unusual coun- 
try club operation. A short business 
meeting preceded the dinner. Next 
meeting was scheduled for the Pekin 
Country Club.—Bill Cook, secretary- 
treasurer. 


Mile High 


The Mile High Chapter held its Sep- 
tember 15 meeting at the Columbine 





STATEMENT REQUIRED BY THE ACT OF 
AUGUST 24, 1912, AS AMENDED BY THE 
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1946 (Title 39, United States Code, Section 
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souri for October 1, 1958. 
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Publisher, James J. Wengert, 408 Olive Street, 
St. Louis 2, Mo.; Managing Editor, Wesiey H. 
Clark, 408 Olive Street, St. Louis 2, Mo.; As- 
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Country: Club, Denver, with Charles 
Bishop as host-manager. The program 
began with a buffet luncheon and an 
afternoon of golf, followed by dinner 
and a special program. 

Tom Collins, publicity director of 
the City National Bank & Trust Co. 
of Kansas City, and speaker at the St. 
Louis Conference, was the main 
speaker at the chapter meeting. He 
spoke on fellowship and man’s ability 
to live with man, and he covered the 
values of country clubs and their pur- 
poses in providing recreation for their 
members. As was the case with his 
speech at the St. Louis Conference, 
Mr. Collins’ unique wit and humor 





Charles Bishop, left, manager of the Col- 
umbine Country Club, Denver, where the re- 
cent Mile High Chapter meeting was held, 
chats with Howard Mehlman, manager of the 
Denver Country Club, and Horace G. Dun- 
can, right, manager of Cherry Hills Country 
Club. 














SPECIAL 
OFFER! 


Get this 
Shower Head 
for your 

personal use... 





prove to yourself 


that it’s best 
for your 
members! 


THE SLOAN 





Nothing we could say about the SLOAN Shower Head could 
be as convincing as its use in your own shower—that’s why 
we’re making this special, limited-time offer . . - 


Our Act-O-Matic Shower Head delivers a cone-within-cone spray that 
never varies—it is self-cleaning, so it never clogs up nor sprays wildly. 
It saves water, fuel and service time. And an Act-O-Matic shower is 
one of those all-important niceties that everyone appreciates. For 
your trial Act-O-Matic, just write us on your letterhead and enclose 
a check for $2.75. If our shower head does not satisfy you completely, 
return it and we will refund your money. (Sorry, only one head avail- 
able on this exceptional sample offer. Additional Act-O-Matics are 
regularly supplied through your plumbing contractor.) Order your 


SLOAN VALVE COMPANY 
4310 West Lake Street © Chicago 24 


sample now. 
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At the recent Mile High Chapter meeting were, from the left: J. M. Conway, 
manager of the Denver Athletic Club; Horace G. Duncan, manager of Cherry 
Hills; Paul Rubben, manager of the Cheyenne Mountain Country Club and 
chapter vice president; Howard Mehlman, manager of the Denver Country Club; 
Tom Collins, publicity director of the City National Bank & Trust Co., Kansas 
City, who was guest speaker at the chapter meeting; and Mark Toray, manager 
of the Town Club, Denver, and chapter president. 


enabled him to present a talk to the 
chapter of outstanding qualities and 
left the managers and the club presi- 
dents with a much greater feeling of 
understanding and fellowship. Spe- 
cial guests at the meeting were Pat 
Martel, Branch River Country Club, 
Manitowoc, Wis., and Matthew Ber- 
natsky, head of the hotel and res- 
taurant school at Denver University. 





Names in the News 





John Joseph Byrnes has been ap- 
pointed Metropolitan New York sales 
supervisor for Great Western Pro- 
ducers, Inc. Well known in the liquor 
and food industries, Mr. Byrnes will 
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The famous RED SHEEP SEAL 
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customer that his cheese 
is genuine imported 
ROQUEFORT. 


THE RED SHEEP SEAL 
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DRESSING 


ROQUEFORT ASSOCIATION, INC., 8 WEST 40TH ST., NEW YORK 18, N. Y. 








service Great Western’s club, hotel 
and institution activities. 


* * * 


Charles C. Davis, Jr., has been ap. 
pointed director of the newly createc 
marketing division of the Mille: 
Brewing Co. The new division re 
places Miller’s sales division. 

In his new position, Mr. Davis, wh 
has served as Miller’s general sale 
manager for the last 19 months, wi 
direct the entire area of field sale: 
advertising, merchandising and sale ; 
promotion as well as sales plannin 
and market research. 

The company also has announce 
the appointments of Edward G. Bal! 
former advertising manager, as direc 
tor of advertising and sales promc 
tion, and Francis M. Beudert, forme 
sales personnel and training manage1 
as manager of sales planning anc. 
market research. 


* * * 


Ted Harbaugh, midwest regiona! 
sales manager for Libbey Glass in 
Chicago, has been appointed manager 
of the newly-created sales research 
section in the firm’s Toledo headquar- 
ters. He has been with Libbey since 
1938 and was named midwest regional 
sales manager in 1955. 


* * * 


Charles A. Binder has been ap- 
pointed New Jersey state sales manag- 
er for the Taylor Wine Co. Mr. Bind- 
er, who has been with Taylor for 20 
years as a salesman, is well known in 
the New York area as a lecturer on 
wines and champagnes. 


* * * 


William Faversham, director of 
sales, monopoly states division, of 
Brown-Forman Distillers Corp., has 
announced the appointment of McGill! 
Associates of Philadelphia as sales 
representatives for the Brown-For 
man line in Pennsylvania. 


* * * 


George K. Hoye has been named re 
gional sales representative for Ball 
Case and Cooler Co. Mr. Hoye, wh« 
formerly was connected with Sealtes’ 
and Borden, will cover southern Illi 
nois and Indiana, parts of Kansas anc 
Tennessee and the entire state of Mis 
souri. He will make his headquarter 
in St. Louis. 





CMAA Conference 
Houston 
February 18-21, 1959 
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President Chaney Meets With 


St. Louis 


CMAA President Royce Chaney, 
Northwood Club, Dallas, was guest 
speaker at a meeting of the St. Louis 
District Chapter held at Sunset 
Yountry Club, September 29. Club 
»yresidents and their wives, guests of 
nembers, swelled our attendance to 


Chapter 


nearly 60 persons. Host for the eve- 
ning were Walter R. Douglas, pres- 
ident of Sunset, and Richard Immel, 
club manager. 
Several foursomes enjoyed Sunset’s 
rugged course during a delightful 
(Continued on page 55) 











At the recent St. Louis Chapter meeting were, from left to right, CMAA Director Robert 
Guynn, Decatur (lIll.) Club; Former CMAA President Thomas McGuffey, Missouri Athletic 
Slub, St. Louis; CMAA President Royce Chaney, Northwood Club, Dallas; Walter R. Doug- 
las, president of Sunset Hills Country Club where the meeting was held; Chapter President 
= S. Murphy, Algonquin Golf Club, St. Louis; and Richard Immel, manager of Sun- 
set Hills. 
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FREE...NEW CATALOG! 





Offer your members the re- 
laxing, stimulating benefits 
of Battle Creek Equipment! 


Here's the easy way for members to enjoy 
needed body-conditioning exercise. Cata- 
log describes famous Battle Creek health, 
exercise and therapeutic equipment—used 
and approved by city and country athletic 
clubs, YMCA s, resort hotels, pro training 
camps. 

Read how these and many other products 
can benefit your club members: 


Thermophore Widely used by pro 


ball club trainers to 
relax muscle spasms, 
relieve pain and sore- 
ness, stimulate circu- 
lation. Thermophore 
provides safe, natural 
therapy with quick, 
effective moist heat 
fomentations 





Rowex 


‘| Scientifically con- 


ditions muscles in 
arms, back, legs and 
abdomen — assists 
systemic circulation. 
Provides needed ex- 
ercise—helps main- 
tain all ‘round fitness. 
Long-lasting, fully 
adjustable hydraulic 
resistance units 





Bisolar Lamp 


Relaxes muscle ten 
sions, produces deep 
penetrating heat that 
helps relieve pain 
Ultraviolet and infra- 
red rays provide an 
“athletic, sun-tanned 


» “Be look.” “Soltimer” 





; nt Switch turns lamp 
eg off—prevents over- 
a >  - oe exposure. 


Make yours a progressive Club — 


SEND NOW FOR YOUR FREE CATALOG 





EQUIPMENT 
COMPANY 


BATTLE CREEK 83, MICHIGAN 
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And just made the meal! The best hotels, clubs and res- 
taurants have long known that famous Duvernoy bakery 
products add just the right touch. And a variable one, too 
... they’ve a big assortment! Deliveries? The best and most 
reliable: daily, including Saturdays, Sundays and holidays 
within an area of 8,000 square miles of Manhattan. One 
hone call .. . and we’ll deliver the freshest and the finest 
akery products to your door. PLaza 7-3200. 
BREADS * ROLLS UNLIMITED © PIES © CAKES © PASTRIES 
® FRUIT CAKES © CRULLERS AND DOUGHNUTS e DANISH PASTRY 
PLUM PUDDINGS ® HOLIDAY STOLLEN © IMPORTED SWEDISH 
‘SKOAL’ © SPECIAL OCCASION CAKES * ENGLISH MUFFINS 
* DEVONSHEER MELBA TOAST ® BROWN ‘N SERVE PRODUCTS 


“Consistently Superior!” for over 40 years 


DUVERNOY BAKERIES 


633 West 44th St., New York 36, N. Y., PLaza 7-3200 





YOUR AUTOMOBILE HAS 


CHANNEL FRAME CONSTRUCTION 


SO DOES THE 


LYON 


FOLDING CHAIR 


and here’s why — 


@ Channel frame construction 
provides resilient strength—for 
extra safety, comfort and long 
life, at lowest possible mainte- 
nance cost. Resilient strength 
makes Lyon chair adjustable to 
uneven floors without frame 
distortion. That means level, 
solid comfort. 
@ Seats and backs are curved 
to match body contour. Pinch- 
proof hinges. All edges rounded 
and smooth. You pay no more 
for Lyon and channel frame 
for the Complete Story construction—why settle for less? 


Lyon Metal Products, Inc., 1198 Monroe Ave., Aurora, Illinois | 


Send me the complete story of Lyon Chairs and Channel 
Frame Construction. 
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Christmas Wrappings 
(Continued from page 20) 





Great Western's new Christmas champagne packages and dramati 
Wine Cellar, containing a dozen assortment, are shown here. Th: 
gold pre-wrap featuring heavy gold foil, has been designed for bot! 
the wine and the champagne. 


SscoTcn 
WHISKY 





Canada Dry has announced two newly-designed cartons from 
Scotland for Johnnie Walker Red and Black Label Scotch. They are 
in pure white, adorned with gold trim and the striding Johnnie Walker 
figure in full color. Each carton identifies the product contained. 





John Sexton & Co. is offering a complete selection of specially: 
packed Christmas gift selections of Sexton foods. Shown here is the 
deluxe hors d'oeuvre assortment; other selections are preserves 
spices, tea, condiments and nuts. 
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Schieffelin & Co. presents a complete line of imports for the 
Christmas season. Shown here are the famous Hennessy's products 
n the top two rows with bottom row displaying Ruffino's wines— 
hianti and rose. Also packaged for the season are Schieffelin's Don Q 
um, imported champagnes and liqueurs and Teacher's Scotch. 









Ke Nr x, 





Heading the new line of holiday packages for Glenmore Distilleries 
Co. products is the golden top decanter for Old Kentucky Tavern. 
The top covers a pouring spout in the center of the white cap and, 
by removing the larger closure, the decanter can be filled with ice 
cubes for use as a cocktail shaker. 





Julius Wile & Sons as usual has a complete line of holiday wrap- 
pings for its imports. Pictured here at left is the distinctive square 
bottle, Peter Dawson "Old Curio" with its pre-wrapped carton. At 
right is the distinctive holiday package for B and B Liqueur. 


(Continued on next page) 








The Answer to Successful 





Banquets and Functions 
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standard of beverage service 


AutoBar is the perfect answer to successful 
banquets and functions. Guests are served 
faster and there’s no impatient waiting for 
drinks. This waiting is neither profitable 
nor conducive to the success of a function. 

And even with this faster service, every 
AutoBar drink—whether cocktail, highball 
or over the rocks—is a full measure of 
uniform perfection! 

When the function is over and the bar 
closed, accountability can be made in a 
matter of seconds. AutoBar accounts for 
every drop of liquor in your bottles. It tells 
you by the brand exactly what has been 
served. 

AutoBar is also the perfect answer to 
your regular or public bar. It instantly 
wins the hearty approval and endorsement 
of members because every drink is always 
uniformly perfect. It also wins management 
approval because it makes money for the 
club. 

Write today for complete information on 
how your club can benefit from AutoBar 
... the highest standard of beverage service. 


® 


BAR.....«: 


Division of American Machine and Metals, Inc. 


118 Clymer Avenve, Sellersville, Pa. 
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FURNITURE 


Chair 

No. 577 
Wide assortment of 
arm chairs, side 


chairs and tables 
for all club areas. 


See your dealer 
or write us for our 
distributor’s name. 


AMERICAN 


CHAIR COMPANY 


AN. UO FOA C2 T URS gS 
SHEBOYGAN, WISCONSIN 


PERMANENT DISPLAYS: 


Chicago ® New York ©@ Miami @ Boston @ San Francisco 










Write for literature on 
the most complete line 
of turf valves and 
sprinklers. 





NELSON 
MIDGET 


You save time and money with Nelson and Rain 
Bird turf irrigation equipment. Rain Bird Sprink- 
lers provide maximum, even, penetrating cov- 
erage. Together, Nelson and Rain Bird offer the 
most complete line of turf valves available. 


Quickly coupled and uncoupled without tools, 
Nelson and Rain Bird valves are constructed 
of highest grade brass and provide for maxi- 
mum water flow through the valve with min- 
imum pressure loss. 


These long life swivel valves stop turning on 
contact with the valve seat, thus eliminating 
friction wear. Working parts may be removed 
in Nelson valves without taking casing out of 
the ground or lowering pressure on the line. 
These and additional features combine to offer 
the greatest ease of maintenance and eco- 
nomical operation. 


NATIONAL RAIN BIRD SALES 
& ENGINEERING CORP. 


Azusa, California 


RAINY SPRINKLER SALES 
609 West Lake Street, Peoria, Illinois 








Two of Kobrand's imports for the holiday season are Burrough’'s 
Beefeater gin and Taittinger champagne. Other Kobrand imports tc 
be sold during the holiday season include the Taittinger champagne 
Brut Blance de Blancs, handsomely bottled in an antique style bottle, 
Larressingle Armagnac and Robertson's B.E.B. "Best Ever Bottled" 
Scotch Whisky. 





At left is the special decanter this year for Park & Tilford's Private 
Stock, featuring a glass stopper, a four-lipped pouring spout and a 
golden neck band. At right is the gift wrap for Park & Tilford 
Reserve. Other Park & Tilford products are gift wrapped, too. 





x 


For the holiday season Beaulieu Vineyard offers this “single case 
wine cellar" of 12 fifth bottles including three bottles of red wines, 


Plentiful Foods of the Month 


Features: Turkeys, Apples 








Broilers, Fryers Potatoes 

Pork Cabbage 

Small, Medium Eggs Cranberries 

Walnuts Honey 

Dates Peanut Butter 

Canned Ripe Olives Vegetable Fats and Oils 
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two bottles of white wines and Cabernet Sauvignon, Pinot Noir, 
Pinot Chardonnay, Sauvignon Blanc and Johannisberg Riesling. 





At left is Hiram Walker's Walker's DeLuxe in its new traditional 
buffet decanter, with a heavily embossed booklet label which can 
be removed easily. At right is the specially designed gold foil pack- 
age for Canadian Club, just one of 13 HW products that are pre- 
wrapped. 
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Shown here is the holiday packaging for Gold Seal Vineyards, fea- 
turing the two-bottle carton with red and gold coloring. Included in 
the carton is the famous New York State Champagne, packed in 
Brut, Extra Dry, Pink or Sparkling Burgundy. 





BOOK REVIEWS 





Buffet Catering by Charles Finance is a new hard- 
cover, beautifully illustrated book that covers every 
facet of buffets. It is a book that no club that puts on 
buffets to any extent should be without. 

(See page 46) 











for Prestige and Profit 
SERVE: South Dakota 


PHEASANTS 


for your Regular Menu and Special Parties 
Write, Wire, or Phone: 


South Dakota PHEASANT Co. 
CANTON, SOUTH DAKOTA 

















MAKE MERRY 
with TOM & JERRY 


e ee and Make a Merry Holiday Profit! 


Cold weather and the Holiday season provide a demand 
for this popular hot drink. When good fellows get to- 
gether, profits flow more freely. With a Tom & Jerry 
set on your bar or cocktail table, there is a special incen- 
tive for more festivity. 

DON offers beautiful Tom & Jerry sets. 4- or 8-qt. 
bowls and 5- or 7-oz. mugs of heat-proof vitrified china 
—in black or ivory, beautifully decorated. 


50,000 ITEMS SOLD BY DON 
For The Holidays And Throughout The Year 


Paper Hats, ‘“‘Blowouts,” 

a Party Favors, Noise-Makers, 
g Souvenirs that add color and 
a A) gayety to the general club 


affairs or private parties. 








~ Sparkling Glasses For Any Drink 


Sparkling champagne, cock- 


tail, highball, old-fashioned, 
Pilsner, cordial and other 
glasses as well as jiggers, 
shakers, muddlers, stirrers 
—everything for the well ; 


equipped bar. 


For Distinctive Table Service 


Ry) A) Chafing Dishes, Thermo- 
Plates, Candle Lamps, Siz- 
zling-Steak Platters, Coffee 
Warmers and other items 
that add “luster” to your 
service. 


For Your Dining Room & Kitchen 


Chinaware, silverware, 
linens, uniforms, cutlery, QY 
A Complete Line of 


kitchen aids, food prepara- 

tion and serving equipment 

—everything you need— 

50,000 in all. 

EQUIPMENT ¢ FURNISHINGS ¢ SUPPLIES 
for your Club, Private or Public Dining Rooms, 
Lounges and Bar. On everything sold by DON—Satis- 

faction Guaranteed or Money Back. 
























Write Dept. 4 for your— 


GENERAL HEADQUARTERS—2201 S. LaSalle St 


Branches in MIAMI 


MINNEAFOLIS - ST 


Write advertisers you saw it in CLUB MANAGEMENT: NOVEMBER, 1958 











45 











TTLOTViO€ FOLDING BANQUET TABLES 


WITH COMPLETELY 
FINISHED TOPS 
Can Be Used Without 
Tablecloths 











Write today for new catalog 
showing 58 models and sizes 
of Monroe Folding Tables. 


Monroe Folding Tables, rigidly built yet very attractive, are 
designed for institutional use. May be used with or without 
table cloths, as desired. Also available in Formica and Ornacel 
special color and pattern types. Write for catalog with direct 
factory prices and discounts to industry, religious and educational 
institutions, clubs, lodges, etc. 


MONROE TRUCKS for Folding Tables and Chairs 


Transport and store your folding tables and chairs the easy, 
modern way on 
MONROE 
Trucks. Construc- 
tion of Transport- 
Storage Trucks 
permits maneuv- 
erability in lim- 
- \ i ited space. See 
g Catalog. 


MONROE 
Truck No. TS8& 





Complete Line of 
Folding Chairs 


ed tel ide 79 cHurcH st. Be) 57-) Gaile) ZN 


where 
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Ocean-Clear LIVE LOBSTERS 


Ocean-Clear Live Lobsters mean glamour 
eating for your customers, far more attrac- 
tive and pofitable menus for you. We ship 
fresh daily via Air Freight or Railway Ex- 
press. 25 Ibs. minimum order. FREE sales 
aids . . . free preparation directions. 


World's largest LIVE LOBSTER distributors 


CONSOLIDATED LOBSTER CO. 
Gloucester, Mass. 


| 

I 

| 

| 

! 
Enclosed is our order. Please send the |! 
FREE SALES AIDS checked: [[] ‘‘Daily 
Double” cards [Special Today” ; 
cards [_] “Lobster Special’ table tents. | 
I 

I 

! 

1 

| 

1 

i 
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Included in the 256-page book are the following chap- 
ter headings: set-up of a cold buffet, organization of cold 
section in kitchen, decorating material, selection and 
preparation of raw material, hot hors d’oeuvre selections 
for cocktail buffets, cold hors d’oeuvres, cold sauces anc 
dressings, preparation of fish, crustaceans and mollusk: 
eggs, aspic, the galantine-pate-terrine-mousse, cold ham, 
poultry on the cold buffet, roasts on the cold buffet, game, 
various buffet styles, salads, suggestions for hot buffe: 
dishes and ice carving for the buffet. Each chapter fully 
explains the methods and gives details on all aspects cf 
preparing a buffet. 

The author, Mr. Finance, has won a distinguished list 
of awards both in Europe and America for his culinary 
achievement. He has served as executive chef in the 
largest Swedish restaurant in Stockholm, and also has 
been executive chef at such places at the Balmoral Club, 
Nassau in the Bahamas, Caribe Hilton Hotel in Puerto 
Rico, the Greenbrier Hotel in White Sulphur Springs an: 
the Ridglea Country Club in Fort Worth. The book is 
available for $12 from Ahrens Publishing Co., 71 Vander- 
bilt Avenue, New York 17. 





Federal Tax Calendar for Clubs 


Prepared by Horwath & Horwath 





November, 1958 


15—Withholding tax and Federal Insurance Contributions 
Act tax: The sum of tax withheld from wages during 
October, 1958, and employe tax and employer tax 
under the Federal Insurance Contributions Act for 
October, 1958, if more than $100, payable to an 
authorized depositary. Return on Form 450. 
Exempt corporations: Information return on Form 
980 due from certain exempt corporations with ac- 
counting periods ended June 30, 1958. 


30—Excise taxes: Tax on membership dues, initiation, 
transfer, and assessment fees, admissions, and other 
excise taxes for October, 1958, if more than $100, pay- 
able to an authorized depositary. Return on Form 537. 


December, 1958 


16—Withholding tax and Federal Insurance Contribu- 
tions Act tax: The sum of tax withheld from wages 
during November, 1958, and employe tax and em 
ployer tax under the Federal Insurance Contributions 
Act for November, 1958, if more than $100, payable 
to an authorized depositary. Return on Form 450. 
Exempt corporations: Information return on Form 





If you need experienced men or 
women for better positions—call or 
write to: 


... ELIZABETH GARRISON 


As an agency, one of our reasons for existing—is to assist 
CLUBS in the selection and placement of reliable executives 
and assistants who are experienced in all phases of club man- 
agement. Our standards are high. 





We also invite applicants with good work records and top 
references to register with us. We have placed ‘quality’? men 
and ‘ ae in many of the best clubs. Our coverage is’ na- 
tional. 


WABASH EMPLOYMENT AGENCY 
202 South State St. Chicago, Illinois 
Phone: WAbash 2-5020 
(Wabash Agency established in 1935) 
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990 due from certain exempt corporations with ac- 
counting periods ended July 31, 1958. 


31—Excise taxes: Tax on membership dues, initiation, 
transfer, and assessment fees, admissions, and other 
excise taxes for November, 1958, if more than $100, 
payable to an authorized depositary. Return on Form 
537. 





Let's Compare Menus 





BERKSHIRE COUNTRY CLUB 


Reading, Pa. 
DINNER 

Choice of One 
Fresh Fruit Cup Supreme Chilled Tomato or Fruit Juice 
Marinated Herring in Cream Melon in Season .......... 50 
Sliced Nova Scotia Salmon 50 Fresh Shrimp Cocktail .... .75 
Crabmeat Cocktail ....... £85 Clams on Half Shell ..... By i 
Old Fashion Navy Bean Soup Consommé with Rice 
Cold Vichyssoise Jellied Madrilene 
Broiled Whole Live Maine Lobster (2 lb.) with 

MTT BEE 5 gay ysis 6.0 Uae Kasinie ewe exmomca’ auled $5.25 

Supreme of Florida Red Snapper Baked a’la Creole .... 3.75 
Fresh Jumbo Soft Shell Crabs, Any Style ............... 3.85 
Genuine Rainbow Trout Sauté Belle Helene ............ 3.75 
Frog Legs Sauté in Butter a’la Provencal ............... 3.95 


Sliced Tenderloin of Beef with Wild Rice a’la Strogonoff 4.25 
Breast of Chicken with Mushroom Caps and Virginia Ham 


Oras aie tc vices hw Salas cae e cl bele os matin teas 3.95 
Roast Rack of Spring Lamb a’la Windsor ............... 4.25 
Veal Cutlet Sauté in Butter with Spaghetti Milanaise ... 3.50 
Roast Prime Ribs of Beef aut Jus ...... ccc ccccswcesccces 3.75 
Broiled Prime “T” Bone Steak (1% lb.) with Fried Onion 

RRRIEB ic hve Ce casa ig asc onnrhe Ratan eleepaaae es 5.00 
Broiled Prime Fillet Mignon with Mushroom Caps ...... 4.75 


Cold Sliced Roast Turkey and Baked Ham Platter Garni 3.50 


Choice of Two 


Macaroni and Cheese French Fried Potatoes 
New Parsley Potatoes 
Fresh String Beans Carrots Vichy 


Choice of One 


Tossed Mixed Green Salad Cottage Cheese & Chives 
Sliced Tomatoes 


Roquefort Dressing .35 


Pit Giga oc os kcsc skies 20 Layer Cane ..c sy. cccussies 30 
French Pasty «.......0066 35 Fresh Blueberries ........ 35 
Half Cantaloupe ......... My Eo isn s one wet ane 30 
Ice Cream Jello with Whipped Cream 
Old Fashion Strawberry Short Cake .35 
Coffee Milk Tea Buttermilk 





We Design, Build, or Resurface ALL WEATHER TENNIS COURTS 
Grasstex—Laykold—Tenico—Rubico 
Installed the “Tru-Bounce®” Way 


SKRAINKA CONSTRUCTION COMPANY 


(Our Engineers Play Tournament Tennis) 
7173 Delmar, St. Lovis 5, Mo. Established 1850 PA 1-0963 





Inquire about “Swim-Rink®” Stadium 











3 —a new Selling Approach to 
> Increase Your Profits on 


\LMADEN 


World Famous California Wines 





Almadén’s national magazine adver- 
tising, mostly in full color pages, fea- 
tures the part Almadén Wines play in 
“Operation Enjoyment-of-Life.” This 
program enables you to key your 
efforts to a really happy theme — and 
insure profit-making turnover on all of 
these distinguished Almaden products: 


ALMADEN 
Grenache Rosé 

Brut Champagne 
Rosé Champagne 
Solera Cocktail Sherry 
Solera Cream Sherry 
Solera Golden Sherry 
Solera Ports 
Mountain Red 
Mountain White 
Centennial Brandy 
Pinot Noir 

Cabernet Sauvignon 
Burgundy 

Pinot Blanc 

Dry Semillon 

Chablis 

Pinot Chardonnay 
Sylvaner 








Johannisherg Riesling 
Dry and Sweet Vermouth 


ALMADEN VINEYARDS 


Office: 39 Drumm Street, San Francisco 
Winery: Los Gatos, California 


IRFU EL LT CS ME IS FILS COE IIE LER SL IOI NEN nv ECS 
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MODERN ACCENT SUITE 


5 pe., Limed Oak & Ebony with Plastic 
be — Bed, Dresser, Chest Desk, Nite 
Table and Luggage Seat. ONLY 


$200.00 VALUE 


$10275* 


* 
U.S. 
KOYLON 
FOAM 


* LUXURY 
BEDDING 


2-PC. ENSEMBLE — TWIN OR FULL SIZE 
$149.50 VALUE ONLY $7950* 


FREIGHT PREPAID Anywhere in U.S.A. on 
orders of 3 or more ensembles. 


LUXURY 
LOUNGE 
CHAIR 


No. 34. Tubular legs 
in bronzetone or black 
plate finish. Vinyl 
lastic upholstery in 
vory, Toast, Melon, 
Bive or Raven. 


* 
$19.95 Value ONLY $1 295 each* 
*PLUS SMALL SERVICE CHARGE 


Selected From The Complete 
MOTEL SUPPLY CATALOG... 


These are just a sample of the more than 
12,000 items of factory-fresh furnishings, 
pplies and equip t on which you can 
save from 25% to 50%. 
Check your needs in the Complete 
Motel Supply Catalog, compare 
quality and price, then order 
today. NO CATALOG?... Send 
coupon Now. 
























Gentlemen: 


Dept. CM-I 1-58 


Please send me THE COMPLETE MOTEL 
SUPPLY CATALOG. 


NAME 








POSTAL ADDRESS 





CITY. STATE 





(Free to Motel, Hotel, Resort and Club 
Operators. $10.00 per copy to others.) 


-—-— — 


Iie ticlen the sirens coves con aesnn tn ened chemin ememeintainemnen 


CMAA Conference 


(Continued from page 15) 


“Solving Tomorrow’s Problems To- 

day.” 

Following the short break after Mr. 
McGuffey’s talk the first educational 
seminars will convene. 

These seminars are to be one hour 
long with each subject being given 
four times; twice on Thursday after- 
noon and twice on Friday morning, 
February 19 and 20. This means that 
a person attending the conference can 
hear four different seminars during 
the two days. The seminars are going 
to be limited to 60 persons per session 
and only that number of admittance 
cards will be issued for each session. 
The eight topics and the speakers for 
the seminars follow: 

1. MENU PLANNING: Daily, Buffet, 
Banquet & Special Event 
Menus. 

Speaker: George Bedell, who is 
co-ordinator of continuing edu- 
cation department and school 
of hotel and restaurant and in- 
stitutional management, Michi- 
gan State University, East Lan- 
sing, Michigan. 

2. FOOD CONTROL: Standardized 
Recipes, Portion Control & 


Specifications, Food Checkers, 
Dining Room Return Control, 
etc. 

Speaker: J. William Conner, as- 
sociate professor, department 
of hotel administration, Cornel 
University, Ithaca, New York 
manager of Statler Club, Cor 
nell University. 

3. FOOD CONTROL: Purchasing 
Specifications, Ordering, Re- 
ceiving & Distribution. 

Speaker: F. Harold Van Ormar, 
Jr., nationally known _hotel- 
man, 

4. ACCOUNTING: Points to look for 
in spot checking financial state 
ments for accuracy, trends anc 
financial condition. 

Speaker: Fred W. Eckert, senior 
partner, Harris, Kerr, Forster 
& Company, Chicago, Illinois. 

5. ACCOUNTING: Current trends in 
club operating costs. 

Speaker: John D. Lesure, part 
ner, Horwath & Horwath, New 
York, New York. 

6. PERSONNEL: Incentives, _ Bo- 
nuses, Pension and Welfare 
Plans. 

Speaker: Professor Robert D. 
Grey, director, industrial rela- 
tions Department, California 









DOES CLEANING 
WASHROOM FLOORS 
GET YOU DOWN <— 



















“FLOOR-KNIGHT” 
Mopping Outfit 
for mops to 16 oz. 
RMT SERIE 


You'll change your mind in a hurry 
once you try a Geerpres mopping outfit. 
Easy-to-use powerful interlocking gear- 
ing wrings mops as dry as you please 
without twisting or tearing. Best of all, 
no splashing on clean floors or clothing. 


Geerpres buckets roll at a touch on 
quiet, rubber-wheeled ballbearing 
casters. Electroplated wringer and rug- 
ged galvanized or stainless steel buckets 
end rust—last for years 


Take it easy. Get a Geerpres mopping 
outfit today. Single and twin-tank models 
plus accessories. See your jobber or 
write for catalog. 





WRINGER, INC. 


P.O. BOX 658, MUSKEGON, MICH. 
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Institute of Technology, Pasa- 
dena, California. 

7. COMMITTEE MEETINGS: Prepa- 
ration for, conduct in, follow 
up of, House Committee, Fi- 
nance, Entertainment, Direc- 
tors, etc. 

Speaker: Dean James C. Taylor, 
University of Houston. 

3. BEVERAGE CONTROL: Purchas- 
ing, Receiving, Distribution, 
Inventory and Accounting. 

Speaker: Professor Matthew 
Bernatsky, director, school of 
hotel management, University 
of Denver. 

Friday morning the third and fourth 
sessions of the seminars will be held. 

The luncheon speaker on Friday 
will be Travis Elliott of the National 
Restaurant Association who will talk 
on “How to Train.” 

After lunch, the delegates will 
break up for round table discussions 
with their own groups. Association 
representatives from the United 
States Lawn Tennis Association, the 
United States Golf Association, the 
Professional Golfers Association and 
the Golf Course Superintendents As- 
sociation, who will be introduced at 
the luncheon, will attend these round 


table discussions and will answer 
questions you may have for them. 

On Saturday morning there will be 
a report and synopsis of all the sem- 
inars for the benefit of the delegates, 
as well as a report on all round table 
discussions so that everyone will have 
a chance to hear what went on in the 
other meetings. 

At lunch that day Mr. Elliott will 
speak again, this time on “Evaluating 
Your Results.” 

The arrangements committee is 
composed of Russell B. Canfield, Wil- 
low Brook Country Club, Tyler; 
Chas. W. Griffin, The Tejas Club, and 
Robert K. Lewis, Lakeside Country 
Club, both of Houston; Mrs. Doris 
Hancock, Austin Club, Austin; 
Charles Tabbut, Oak Hills Country 
Club, San Antonio; W. G. Huff, Port 
Arthur Club, Port Arthur; William 
N. McCally, Corpus Christi Country 
Club, Corpus Christi; and Paul Hall, 
Riverside Country Club, Carlsbad, 
New Mexico. The committee has lined 
up an education program that will be 
both interesting and enlightening. It 
is going to be a program you cannot 
afford to miss. You can only benefit 
from the conference if you are in 
Houston next February. 

GO TEXAN IN ’59. 





CHAMPAGNE 
SALES WN 
POURING IN Wem 







KEEP GREAT WESTERN ON DISPLAY ALWAYS 


Everyone knows and loves this fabulous New York State Champagne . . . it’s 
America’s favorite! And most everyone can afford to enjoy Great Western 
Champagne with their meals. More fine clubs in America display and suggest 
this Champagne daily ...and have been proudly serving it to their best 
clientele since 1860: You can profit by it, too. Order Great Western Cham- 
pagne today. GREAT WESTERN PRODUCERS, INC., Hammondsport, N. Y. 
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New Appeal 
for Your 
Beverage Service 
with 


Custom-Designed 
Coaster and 
Napkin Ensembles 


Successful beverage 
business today relies 
heavily on the “atmos- 
phere” of the serv- 
ice. AaJo custom- 
designed cocktail 
coasters are created to 
blend with the overall 
decorative effect of 
your room. They 
make a cheerful and 
attractive impression 
on guests. 


AaJo cocktail coast- 
ers are popular among 
hotel men because of 
their unusually fine 
absorbent qualities, 
which assure maxi- 
mum protection for 
your guests. They do 
not adhere to either 
table or bottom of 
the glass. 


Cocktail coasters may 
also be ordered in 4 
tractive stock desighs. 


Good Food Attractively 
Served —Tastes Better 
..-is Worth More 


Aatell 


& 
Efones, Ine. 


3360 FRANKFORD AVE. 
PHILADELPHIA 34, PA. 


Decatur, Ga.: 157 Hood Circle 

Chicago: 4754 Washington Blvd. 

New York: 1265 Broadway 
St. Louis: 119 N. 7th St. 














9900990000000 OOOOK 
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Get Ready 
for Your 
New Year's 
Eve Party 


at 


Booth 2057 


& NEW 
FOLDING FANS 

| IMPRINTED WITH 

YOUR OWN MENUS 
HATS & HORNS 
FAVORS 
BALLOONS 
SOUVENIRS 
NOISEMAKERS 
DECORATIONS 


CATALOG ON REQUEST 


National 


Souvenir Co., Inc. 


110 W. 47th St., N.Y. 36 
Plaza 7-7165-7166 





After-Dinner Drinks 


(Continued from page 16) 


The dessert in question is called Rasp- 
berry Sherbet in a Cloud. We serve 
the Raspberry Sherbet in a supreme 
glass with dry ice in the bottom of 
the glass instead of the usual shaved 
ice. Then, just before the dessert is 
served, we pour hot colored water 
over the dry ice and the white smoke, 
created by the chemical action of the 
two substances, envelops the sherbert 
in a cloud. 

For the cordial wagon, it was de- 
cided to use a gallon size brandy 
snifter which we placed in the center 
of the table on wheels. Into the snif- 
ter we placed several large pieces of 
dry ice and just before rolling the 
table into the dining room, we poured 
enough colored hot water into the 
snifter to cover the dry ice. Im- 
mediately smoke poured out of the 
brandy snifter covering the whole 
table in a beautiful, billowing white 
cloud. And as the table rolled into 
the room, the smoke trailed from the 
table like the tail of a comet. 

The effect caused everyone in the 
party to turn their eyes in the direc- 
tion of the table. And a burst of ap- 
plause rewarded our efforts. But more 


important, two out of three guests 
ordered an after-dinner drink. This 
doubled our average. Not only did 
sales double but we were able to sell 
the cordial wagon to nine out of every 
ten parties compared with a previous 
experience of selling after-dinner 
drinks to about two out of every ten 
parties. 

We vary the presentation in many 
ways since we use it so frequently 
On one occasion, we used a small 
Christmas tree with blinking lights 
in the center of the cordial wagon 
Sometimes, it is a flowered punch 
bowl of ice on the table. When the 
ice bowl is used, the smoke doesn’t 
rise as from the brandy snifter, but 
flows down the sides of the ice. At 
times, we use a larger table and set 
an arrangement of flowers on one end 
of the table. There are an unlimited 
number of ways cordials can be pre- 
sented. 

Just recently, we worked out a new 
wrinkle, at least new to us—the cordial 
cake. We had a small birthday party 
recently and the hostess told me that 
the guest of honor didn’t like cake. 
So we rigged up a round tin can and 
covered it with cake icing and dec- 
orated the top and sides. But on the 
top we placed a dozen cordial glasses 
filled with flaming brandy instead of 
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UNIFORMS 


FOR 
MEN and WOMEN 


See how little 
quality costs. 


Send today for 
Samples, illus- 
trations, prices 
...no obligation. 





CREATING DISTINCTIVE QUALITY UNIFORMS SINCE 1870 


Nareuo Ruben Jue. 


Dept. K * 823 S. Wabash Ave. « Chicago 5, Ill. 
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NO.77 WALL 
7 CAN OPENER 
Rugged, flat-to- 
5 | wall. A good size 
N for smaller restau- 
rants and drive-ins. 
One handle oper- 
ation. Built-in lid 
magnet. 


Same high quality 
in heavy duty egg 
beaters. 


€dlun 
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EDLUND HEAVY DUTY CAN 
OPENER 


This rugged, dependable favor- 
ite has opened more cans in the 
last 30 years than all other mod- 
els ever on the market. Table 
and wall styles...one for every 
work load. 









CLEANING 

TOOL 
Clean open- 
ers work longer. Wire 
bristles, stainless scraper. 


KING SIZE 
CAN PUNCH 
One oversize hole. 
Pours faster. 


Kitchen Tools 


Burlington, Vermont 
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candles. Everyone had a cordial that 
evening. 

Expanding the idea for a larger 
party recently, we made a three tiered 
cake out of cardboard, sprayed it with 
white paint and decorated the tops 
and sides with two different colors 
of cake icing. This we placed on our 
cordial wagon, with all the bottles and 
glasses. Just before wheeling it into 
the dining room, we lit the six-inch 
sandles we had on the “cake” and 
Jamed the brandy glasses on the top 
ier. This resulted in 75 per cent of 
the guests taking after-dinner drinks. 

The odd part of all this business is 
hat so little effort can be so reward- 
ng. We have had many parties when 
he chef and his helpers have worked 
iard on special menus, yet, more 
:omment is made on the easy to do 
ordial wagon than on the efforts of 
he kitchen crew. Perhaps it’s true 
hat it’s the little things that count. 
Anyway, if you want to count extra 
orofits, start pouring that hot water 
on dry ice, and watch the excitement: 


Opens Research Kitchen 


Wear-Ever Aluminum, Inc., has an- 
nounced the opening of a new food 
service equipment research kitchen 
at New Kensington, Pa. In addition to 
testing and approving new products 
before they are introduced, the re- 
search kitchen will contribute to 
product development and improve- 
ment of existing products. 


Unusual Celebration 


John Sexton & Co., America’s larg- 
est supplier of food to the club and 
institutional field, celebrated its 75th 
anniversary in a unique salute to its 
customers. 

A Sexton Diamond Jubilee Cara- 
van has toured the country and called 





% 


on each state governor. Forty-eight 
state capitols have been visited, and 
the caravan also went to Washington 
where Presidential Press Secretary 
James C. Hagerty greeted Thomas G. 
Sexton (fourth from right), president 
of the company, at a White House 
ceremony. 


Expands Manufacturing Facilities 


Manufacturing facilities of Straus- 
Duparquet, Inc. have been expended 
at Elizabeth, N. J., with the comple- 
tion of a new addition to the com- 
pany’s plant. It will be used for ware- 
housing finished products and some 
raw materials, thus freeing main 
building space for manufacturing and 
increasing output by 30 per cent. 
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Serving the Nation's Finest Meats 
to the Nation's Finest Clubs 


MICHAEL O'DONOVAN, Pres. 


Wholesale Provisions 


661 W. RANDOLPH ST. 





CHICAGO 6, ILLINOIS 
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THE CHASTENED 
OPTIMIST 

(in which he returns 
from London 

a wiser man, 
convinced at last 

all Lamplighter Gin 
is now 

in American hands) 





LAMPLIGHTER 
GIN 


The costlier English Gin Americans now have firmly 
in hand—as dry as you can buy. 

LONDON DRY GIN DISTILLED FROM GRAIN. 94 PROOF. 
IMPORTED BY McKESSON & ROBBINS, INC., N.Y., N.Y. 
©1958 McKesson & Robbins, Inc., N. Y., N. Y. 
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Deluxe Portable Seating 
by 


Heywood-Wakefield 
portable chairs pro- 
vide an economical, ' 
convenient means of 
obtaining additional, E57. 1826 
temporary seating 
capacity without sacrificing comfort 
or dignity of decor. Available in full- 
upholstered spring cushion models, 
semi-upholstered, and durable ply- 
wood, the entire line features welded 
tubular steel frame construction which 
assures years of extra service. Write 
for illustrated literature. 


HEYWOOD-WAKEFIELD COMPANY 
Auditorium Seating Division 
MENOMINEE, MICHIGAN 





HEYWOOD: 
WAKEFIELD 
iv 

















all-steel 
sectional 


construction 
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Cally walk-ins 
sanitary — strong — efficient 


You can assemble any size Cooler, Freezer 


or Combination from standard sections. 





Bally Case and Cooler Co., Bally, Pa. 
Get details—write Dept. C11 for FREE book 


Gourmet Dinner 
(Continued from page 18) 


that I served just two small potato 
balls with the beef; also, the broccoli 
was cut to just above the stem and 
laid round in the casseroles; it was 
covered with Hollandaise and diced 
fresh pealed tomatoes, run under the 
broiler and served piping hot and 
bubbly. 

The salad was a round of lettuce 
with a mold of shredded lettuce, 
Roquefort dressing and finely shred- 
ded radishes on the top, served with 
just two frog legs. 

The frozen pudding was a very old 
recipe found in my mother’s cook 
book, given to her by an old Cleve- 
land caterer. My ice cream company 
made it for me specially, and this, 
topped with the berries in May wine, 
was the piéce de résistance. 





New Cordials Packaging 


A completely new package design 
for the line of 20 Canada Dry cordials 
and specialties has been introduced 
by that firm. Designed by Raymond 
Lowy Associates, the new bottle is 
decanter shaped with a slender neck 
that'is softly fluted as it joins the oval- 
shaped body. 


When the 
BEST Cos 


You LESS 








The base is in the form of a re. 
cessed pedestal and the new label, also 
oval in shape, is bordered in gold 
The new package, in both fifth anc 
tenth sizes, will be standard for all 20 
items in the line. 


IFMA Holds Meeting in LA 


For the first time in the history o/ 
the Institutional Food Manufacturers 
of America, the board of directors mei 
on the West Coast—in Los Angeles on 
October 16. Presiding was IFMA 
president, Herbert F. Moffat, mana- 
ger of the H. J. Heinz Co. hotel and 
restaurant department. 

An earlier meeting was held in At- 
lanta and other meetings are sched- 
uled for St. Louis in January and 
Pittsburgh in April. 
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Compare these typical low prices on... 


ALUMINUM STOCK POTS 


















STANDARD WEIGHT STOCKPOTS| HEAVY DUTY STOCK POTS 
No. Qts. Price No. Qts. Price 
920 20 $12.10 7720 20 $22.50 
924 2 13.1 7725 25 23.85 
240 40 21.75 7740 40 37.55 
260 60 30.35 7760 60 44.05 
















Cheh-Styled 


COOKWARE 





HARLOW C, STAHL CO. =e 


Full range of sizes from 8 qt. to 100 qt. capac- 
ity. Rugged heavy duty construction. Double 
strength bottoms. Sanitary open-bead, double- 
strength, reinforced edge now on all standard 
weight stock pots. Faucet and strainer avail- 
able on heavy duty models. 
Write today for new literature on 
AMERICA’S GREATEST COOKWARE VALUES 


1389 E. Jefferson, Detroit 16, Michigan 
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Aluminum Pool for Illinois Club 





Aluminum pool installed by Chester Products Co. at Cornfield Chemical Club, Tuscola, Illinois. 


[ HE newest recreational facility in- 
stalled at the Cornfield Chemical Club 
of Tuscola, Illinois, is a thick plate 
aluminum swimming pool in the form 
of an “L” with the leg devoted entire- 
ly to a diving area to provide maxi- 
mum safety for both swimmers and 
divers. 

The all-aluminum construction of 
the pool has many advantages accord- 
ing to the maker, Chester Products 
Co. These include factory fabrication 
in large sections permitting short in- 
stallation time, integral scum gutter 
and recirculation piping eliminating 
plumbing in the field, greatly reduced 
maintenance costs due to the non- 
porous surface and long life of alumi- 
num, freedom from rust, cracks, leaks 
and seepage backed up by a written 
five-year warranty. 

The very latest in modern swim- 
ming pool design is found in the easy 
roll-out ledge extending around the 
perimeter. A specially formed thick 
aluminum extrusion combined with 
the one-foot wide ledge performs the 
dual function of serving as a covered 
over-flow drain or scum gutter and a 
completely enclosed return line for 
recirculating filtered water to the pool 
through integral close piped adjust- 
able outlets. 

The roll-out ledge permits easy exit 
from the pool on any side and pro- 
vides a simplified method of skimming 
foreign material from the surface by 
merely raising the water level. 

The Cornfield Chemical Club pool 
embraces all the features of all-alumi- 
num pools built by Chester. It is 35 
feet wide by 75 feet long with depth 
form three to five feet: The diving “L” 
is 30 by 33 feet with a maximum 


depth of ten feet. Non-glare, satin fin- 
ish anodized aluminum side wall lad- 
ders are installed at convenient loca- 
tions at the sides and ends of the pool. 

Filtration of the 150,000 gallons of 
water in the pool is handled by a Se- 
ries 300 Diavac filter. It is a diato- 
maceous earth type, factory fabricated 
to permit quick installation. The unit 
is self-housed and requires no separate 
building. It is installed near the deep- 
est section of the diving “L” at ground 
level. 

Operation of the filter is at deck 
level permitting full view of the pool 
at all times. All parts of the filter are 
visible which provides quick, econom- 
ical washdown of spent filter aids and 
foreign materials removed from the 
water by the filter during operation. 





Royal Recognition 


H.R.H. Prince Bernhard of the 
Netherlands (left), officiated at the 





ceremonies which marked the open- 
ing of the new Heineken Brewery in 
Holland recently, and Leo van 
Munching (right), president of the 
American importers of the beer, was 
cited for his contribution for further- 
ing United States-Netherland trade. 









Mader’s Restaurant Milwaukee Wis 


COAT and HAT RACKS 


Whether in a “checkroom” or as conveniently 
placed self-service wardrobe racks, Checker units 
will solve your wraps problem in an efficient and 
dignified manner. With this modern equipment 
there is no “‘piling-on” of wraps, no hats or gar- 
ments knocked to the floor—each hat has its 
shelf space, each coat is kept spaced apart from 
all others aired, dry, and “in press’. Checker’s 
floor or wall racks hold 4 or 5 coats (on hangers or 
hooks) and hats per foot of length each side, come 
3 ft. 2 in., 4 ft. 2 in., or 5 ft. 2 in. units or can be 
interlocked to make continuous racks of any 
length. Floor types come either “stationery” or 
“portable’’—on large ball bearing casters. Wall 
type attach to any available wall space. They are 
built for lifetime service. They never sag, creak 
or wobble. 













Interlocked 
Stationery 
“DF” Style 


4 ft. Portable 
“SF” Style 
holds 20 coats 
and hats 











Interlocked 

Stationery 

“SF” Style 
Units 


Checker Wall Racks mount singly 
or interlocked for long lengths. 


Bulletin CK-55 


VOGEL-PETERSON CO. 


1127 West 37th Street e Chicago 9, Illinois 
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PARTY MURALS 

that bring the 

Indies right into 

your Club. Colorful and 
exciting scenes of Bongos, 
Cockfights, Dancers, Night- 
spots, etc., are bound to 
make your CALYPSO 
PARTY a memorable one. 
Send for FREE catalog of 
other party murals avail- 
able for rent. 


PACKAGED PARTIES 
(Kentheon Arts, Inc.) 


3110 No. ith St., St. Louis 7, Mo. 
Tel. GE 6-0212 

















MPORTCOL 


| 
MPORTERS muracronces-BLENIE 
MAYONNAISE: FRENCH DRESSING 


BLENDED OIL: OLIVE OIL- SALAD OIL 
CONDIMENTS: OLIVES ¢ CHERRIES 








CHICAGO LA. BOSTON 
NEW YORK 
PHILADELPHIA S.F. MIAMI J 

















CLUB MANAGER 


Experienced in every phase of club 
operation. College trained. Best of 
references. Can take complete 
charge of operations of city or 
country club. Available immedi- 
ately. WRITE: Box 5-Y, c/o CLus 
MANAGEMENT, 408 Olive Street, St. 
Louis 2, Missouri. 
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IRS Places 20% Tax on Minimum 


House Charges; 


ManbDaATORY minimum charges 
imposed by a club for food and bever- 
ages upon its members is now subject 
to the club dues tax, according to Rev- 
enue Ruling 58-460, the Internal Rev- 
enue Service has announced. 

Walter A. Slowinski, CMAA coun- 
sel, and Richard E. Daley, chairman of 
the governmental affairs committee of 
the CMAA, reported that the 20 per 
cent tax on minimum house charges 
shall be applied only to amounts paid 
by members to a club on and after 
November 1, 1958. 

In a separate revenue ruling, the 
IRS has confirmed earlier information 
that charges made by a yacht club for 
the use of boat docking or mooring fa- 
cilities for a period of more than six 
days constitute “dues” on which the 
20 per cent tax is payable retroactive- 
ly to May 23, 1955. 

The exact language used in the rul- 
ing on minimum house accounts is as 
follows: 


The excise tax on club dues, imposed 
by section 4241 of the Internal Revenue 
Code of 1954, applies to mandatory 
minimum charges for food and drinks, 
required to be paid by all members 
of a social, athletic, or sporting club 
as a requisite to continued membership 
in the club. 

Advice has been requested concern- 
ing the applicability of the excise tax 
on club dues to mandatory minimum 
charges for food and drinks imposed 
by a social, athletic, or sporting club 
upon its members. 

A social club operates a restaurant 
and bar for the use of its members. In 
order to meet the expenses of the res- 
taurant and bar, the club requires from 
each member a minimum expenditure 
of $200 for food and drinks during the 
year. If a member does not make actual 
purchases totaling $200, he is billed for 
an additional amount equal to the dif- 
ference between his actual purchases 
and $200. If a member makes purchases 
of food and drinks totaling $200 or 
more, he will not be billed for any 
amount in addition to such purchases. 
This minimum charge is in addition to 
the initiation fee and other items de- 
nominated annual dues paid by each 
member. 

Section 4241(a) of the Internal Rev- 
enue Code of 1954 imposes a tax on 
any amount paid as dues or member- 
ship fees to any social, sporting, or 
athletic club or organization, if the 
dues or fees of an active resident an- 
nual member are in excess of ten dol- 
lars per year. Section 4242(a) defines 
the term “dues” to include any assess- 
ment, irrespective of the purpose for 
which made, and any charges for social 
privileges or facilities, or for golf, tennis, 
polo, swimming, or other athletic or 
sporting privileges or facilities, for any 
period of more than six days. 


Not Retroactive 


It is the position of the Internal 
Revenue Service that any amount re- 
quired to be paid and/or spent by a 
member of a social, athletic, or spor‘- 
ing club or organization as a requisi e 
to continued membership, or to cor- 
tinued membership in a particular mem- 
bership class, constitutes a payment of 
dues within the meaning of section 
4242(a) of the Code. 

Accordingly, it is held that, since in 
the instant case each member must pay 
the club a minimum of $200, for food 
and drink and/or the additional amount 
referred to, as a requisite to continued 
membership in the club, the minimum 
of $200 is considered to be dues and, 
therefore, is subject to the tax imposed 
by section 42441(a) of the Code. 

Under the authority contained in 
section 7805(b) of the Code, this ruling 
will not be applied to amounts paid by 
members to a club prior to November 
1, 1958. 





Customer Loyalty 


A drink in celebration of mutual 
success and prosperity was recently 
enjoyed by Evelyn Casperson, owner 





and operator of The Riviera Inn, in 
New Jersey, and Henry Moore, presi- 
dent and general manager of Cramore 
Fruit Products, on the 20th anniver- 
sary of the Inn’s continued use of 
Cramore Crystals. 


Opens Research Center 


The H. J. Heinz Co. has opened a 
new Heinz Research Center in Pitts- 
burgh. The eight-story structure con- 
tains comprehensive laboratory facili- 
ties for advanced food research anc 
quality control. It also houses th 
company’s first centrally located pilo 
shop as well as the management grou} 
that directs world-wide making anc. 
marketing operations of the company 

An experimental kitchen and seve! 
major laboratories will be used fo 
research and quality-control work iz 
the new products development pro- 
gram of Heinz. 
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St. Louis Chapter 
(Continued from page 41) 


afternoon, following which an enjoy- 
able social hour preceded an excel- 
lent dinner. Highlight of the social 
hour was a tour of Sunset’s new 
$700,000 clubhouse, one of the finest 
in the St. Louis district, which is cov- 
ered more fully in another section of 
this issue. 

President Chaney in his talk cov- 
ered the many ideas the CMAA is 
sponsoring to improve club manage- 
ment. He told about the various ed- 
ucational short courses offered each 
summer. He told about the new 
course in club management now be- 
irg planned as an addition to the 
courses being offered at Cornell Uni- 
versity. He stated that text books 
avout club management are in the 
panning stages. He emphasized the 
part the CMAA has played in Wash- 
ington as representative of clubs, 
which resulted in tax relief under HR 
7125. His talk was impressive and 
was received with favor by our club 
presidents.—Mrs. Opal Thomas, sec- 
retary-treasurer. 





Film Available 


A half-hour color film dealing with 
the fabulous new sport of skin-diving 
for sunken treasure entitled “Secret 
Cargo” has been produced by Wild- 
ing Pictures Corp. for Hiram Walker 
and is available to clubs and chapters. 

The picture, produced in the treas- 
ure-laden waters off the Florida keys, 
is a projection on film of the Canadian 
Club world adventure series. For 
more information write Dept. CM, 
Hiram Walker, Penobscot Bldg., De- 





troit, Mich., or contact your HW dis- 
tributor. 


New Half-Pints 


Pictured here with a regular fifth 
are two of the new “Pony Half-Pints” 





of Very Old Fitzgerald, Stitzel-Wel- 
ler’s prized “connoisseur bourbon.” 
Junior copies of the regular bottle, the 
new “ponies” will also be individually 
boxed in handsome replicas of the 
regular box. 

The new half-pint will be packed in 
“pony cases” of 12 bottles each, with 
four “pony packs” to the regular 
three-gallon case, and are specially 
recommended for the club’s gift coun- 
ter during the holiday season and all 
year round. 


Acclaim for California Sherry 


Twelve Spanish food processors and 
wholesalers, whose own country pro- 
duces some of the world’s finest Sher- 
ry, have tasted California Sherry for 
the first time and pronounced it excel- 
lent. 

The 12 are in the U. S. on a six- 
week study of American marketing 
and distribution techniques and were 
served the California Sherry during 
a visit to the Wine Institute in San 
Francisco recently. 







far greater 
strength and 
SAFETY! 








AND SWIMMING 
POOL EQUIPMENT 


The wise choice of experienced 
buyers for nearly half a century. 


WRITE FOR LITERATURE 
secret inal 


AMERICAN 


PLAYGROUND DEVICE CO. 4 
ANDERSON, INDIANA, U.S.A. 
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CHEF 


for well-established Country Club located 
outskirts of Philadelphia. Must be experi- 
enced and qualified to take charge of en- 
tire kitchen and staff, including menu 
planning, food costs and handling of all 
kitchen help. This is a chance of a life- 
time opportunity for a man who has the 
proper background and can produce. In 
replying, give all details possible. Can 
assure you all replies will be held in con- 
fidence. ADDRESS: Box 3+Y, c/o Ctius 
ManacGEMENT, 408 Olive Street, St. Louis 2, 
Missouri. 
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Sloan Valve Company ............... 
(Agency: Reincke, Meyer & Finn) 
South Dakota Pheasant Company ..... 45 
The Harlow C. Stahl Company ....... 52 
(Agency: Rossi and Company) 
State of Colorado (Colorado Beef) .. 30-31 
(Agency: Curt Freiberger & Co.) 
PN ids sais s acer act ceny een 
(Agency: Fairfax, Inc.) 
P. Stevens & Company (Simtex Di- 
NN a iene aang’ n 4 nts jo.6 RSs eie'e.o'w o'4.0 
(Agency: Bryan Houston, Inc.) 
Stitzel-Weller Distillery, Inc. ......... 6 
Agency: Winius-Brandon cient 
Taylor Wine Company ............... 
(Agency: D’Arcy Advertising oo: * 
pany) 

Van Munching Imports, Inc. ......... 55 
EE, IN NS inninsoo.e a0 500.6055 35 
(Agency: Harold J. Siesel neat 
Vogel-Peterson Company 
(Agency: Ross Llewellyn, Inc.) 


Wabash Employment Agency ......... 46 
Wear-Ever Alumninum, Inc. ......... 22 
ove Fuller & Smith & Ross, 

ne. 
Weldon, Williams & Lick, Inc. ....... 56 






















uest Checks 


Economical 
STANDARD FORMS 
TO FIT YOUR NEEDS 


Seutce 


THAT IS THE BEST 
IN THE MARKET 


Write us NOW for SAMPLES and PRICES 
56 Write advertisers you saw it in CLUB MANAGEMENT: NOVEMBER, 1958 




















Vinyl Flooring 


(Continued from page 19) 


because it is non-porous, non-absorb- 
ent and therefore resistant to dirt and 
moisture, oil and grease, harsh clean- 
ers, and dilute acids and alkalis, 
maintenance costs are reduced to a 
minimum. In our locker rooms, grill 
room and other areas where we have 
a great amount of spike traffic, we 
d> not wax and polish, we simply 
wash and buff. In other areas, such 
a; our main entrance and check 
room, we wax and buff to a high and 
a tractive polish. 

Frankly, we have been more than 
peased with the results we have 
o tained from this vinyl] tile flooring. 
fs mentioned previously, today after 
nore than three and a half years of 
use there is only minor evidence of 
vear, so apparently our flooring prob- 
lem has been solved for many years 
t» come. 


Meat of Season Plan 


For the gift market, Pfaelzer Broth- 
ers, Chicago fine meat purveyors, have 
inaugurated a plan featuring luxu- 
rious meat of the season for giving by 
businessmen and others. 

The basic plan consists of four 
gifts of the season. For Christmas 
there is a U. S. prime heart of rib 
roast; at Easter, an old fashioned 
shankless, skinless ham is offered; 





CLUB MANAGER 


desiring to re-locate, available on two 
weeks notice. Experience in manage- 
ment of both city and country clubs. 
Excellent reputation in food, parties, 
design and decoration. Successful fi- 
nancial operation. Top references. Sal- 
ary open. 41 years old. ADDRESS: Box 
6-Y, c/o CLtuB MANAGEMENT, 408 Olive 
Street, St. Louis 2, Missouri. 








for outdoor barbecuing on the Fourth 
of July, there is a grill assortment 
of loin lamb chops, barbecue ribs, 
chopped tenderloin steaks and bone- 
less top sirloin steaks; finally, for 
Thanksgiving, Pfaelzer supplies a tur- 
key ham. There are variants to the 
plan, including corned beef for St. 
Patrick’s Day. For details on all the 
plans, which should appeal to club 
members, write Dept. CM, Pfaelzer 
Bros., Inc., Union Stock Yards, Chi- 
cago 9, Ill. 


Visit to France 


The Marquise de Pins (left), presi- 
dent of Beaulieu Vineyard, producer 





of premium wines in Napa Valley, 
Calif., checks B.V. wine listings at a 
New York restaurant with Samuel P. 
Haldenstein, national hotel and club 
manager of Park & Tilford. The occa- 
sion was a bon voyage luncheon to 
the Marquise tendered by Park & Til- 
ford. She sailed on September 24 for 
a three-month visit to France. 





MANAGER AVAILABLE 


Strong experience in food and exec- 
utive catering positions. Have man- 
aged several country clubs and city 
clubs. Also was executive steward for 
most exclusive hotel in Chicago for 
eight years. Prefer Upper Mid-West. 
Best of references. WRITE: Box 7-Y, 
c/o CLtuB MANAGEMENT, 408. Olive 
Street, St. Louis 2, Missouri. 











31 YEARS OF SERVICE TO CLUBS 


CLAREMONT—MAJESTIC 


EMPLOYMENT SERVICE 


AGENCY 


tirndtee PERSONNEL cancion 


80 WARREN STREET, Room 305 
New York 7, N. Y. 


Herman Litman Manager 


PHONE: COrtlandt 7-3853 


A. Zahler, Licensee 
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TRIPLE 
SEC 


LEROUX LIQUEURS 


A distinguished Cine of 4 couinbs, 
Ciquouns, ond andion Wondod. willy 
tue, old-world ain. to que You. 
Europeu, quality ol pricos that 

wl. good. proyil. 











A Message to the Chairmen 
Of the House Committees 


Your Problem: To reduce to the minimum the steadily increas- 
ing cost of club operations. 


Our Solution: We have available experienced managers and 
executives for all departments, with fine records of success- 
ful low cost operation. 


Write or Call: 


GENE RAFFERTY, Personnel Director 


HOTELMEN’S EMPLOYMENT SERVICE 
45 West 45 St., New York 36, N.Y. JUdson 2-4382 
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URING the past five years pay- 

roll costs in city clubs have in- 
creased by 25 per cent and other op- 
erating expenses, by 14 per cent. 
Country clubs recorded increases of 
33 per cent in payroll costs and 25 
per cent in other expenses. Correla- 
tively, total revenue and dues ad- 
vanced 19 per cent in city clubs and 
28.5 per cent in country clubs. The 
source for these statistics is “Clubs 
in Town and Country—1957-58,” an 
analytical review of the operations of 
100 clubs with fiscal years ending 
through May 31, 1958, just released 
by Harris, Kerr, Forster & Company, 
accountants and consultants. 


City Clubs 


A review of the trend as between 
the past two years indicates that the 
increase recorded in the costs of op- 
erating 50 city clubs was greater than 
the improvement in gross revenue 
and dues, with the result that the 
balance available for interest, depre- 
ciation and amortization was down 
by 4.4 per cent from the 1956-57 level. 

Total membership in the 50 city 
clubs increased by 162 members and 
reached 95,144 in 1957-58. On the av- 
erage, each city club member paid 
out $130 in dues during the past year 
and spent $346 for rooms, food, bev- 
erages and incidentals for an over- 
all total of $476. During the preceding 
year, each member’s total averaged 
$463, of which $124 went for dues and 
$339 for other expenditures at the 
club. The costs of operating the clubs 
averaged $449 per member during 
1957-58 and $434 per member during 
1956-57. This left a balance per mem- 
ber of $27 for the current year and 
$29 for last year with which to meet 
debt service, capital improvements 
and other financial obligations. 

In total, the 50 city clubs grossed 
45.3 million dollars in revenue and 
dues during 1957-58 and this amount 
exceeded last year by 3.2 per cent. 
Operating costs and expenses in- 
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Club Operating Costs Continue to Rise 


creased by 3.7 per cent and totalled 
42.7 million dollars. The balance of 
2.6 million dollars, available for in- 
terest, depreciation and amortization, 
compared with 2.7 million dollars in 
1956-57. 

The major classification of expense 
in club operations is the payroll, of 
course, and during 1957-58, 56.1 per 
cent of total sales and income, exclu- 
sive of dues, was required to meet 
the cash payrolls of the 50 city clubs. 
Payroll taxes and related costs ab- 
sorbed another 7.9 per cent so that 
the over-all total for payroll and em- 
ploye benefits amounted to 64 per 
cent. During 1956-57 these total costs 
equalled 62.6 per cent of total rev- 
enue, exclusive of dues. The current 
year’s total payroll and related costs 
of over 21 million dollars exceeded 
last year’s total by 4.8 per cent. Re- 
duced to a per-member basis, these 
costs averaged $221 in 1957-58 and 
$211 in 1956-57. 


Country Clubs 


The trend of business for 50 coun- 
try clubs indicates that from 1956-57 
to 1957-58, both income and expenses 
increased by about five per cent re- 
sulting in a balance available for debt 
service, capital improvements, and 
other financial obligations, which ex- 
ceeded last year by seven per cent. 

Total membership in the 50 coun- 
try clubs increased from 28,966 to 
29,060 during the past year. The av- 
erage member’s dues were $262 and 
his other expenditures at the club 
equalled $560, making a grand total 
of $822. During the preceding year, 
dues averaged $250, other expendi- 
tures amounted to $536, and the grand 
total came to $786. Thus, each mem- 
ber spent on the average of $36 more 
for his club privileges in 1957-58 than 
in 1956-57. The cost of operating the 
50 country clubs during the current 
year averaged $804 per member, 
while last year the cost was $769. 
There remained balances of $18 per 
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member in 1957-58 and $17 per mem- 
ber in 1956-57 with which to meet in- 
terest, depreciation and amortization 
of facilities. 


Gross revenue, including dues, ‘or 
the 50 country clubs totalled 23.9 mil- 
lion dollars in 1957-58 and was five per 
cent greater than in 1956-57. Operat- 
ing costs and expenses of 23.4 mil- 
lion dollars were 4.9 per cent higher. 
The balance of about one-half mil- 
lion dollars, available for debt serv- 
ice, etc., was $34,000 greater than last 
year’s balance. As already pointed 
out, this improvement averaged one 
dollar per member. 

The current year’s cash payrolls 
for the 50 country clubs equalled 57 
per cent of total operating revenue, 
exclusive of dues. The addition of 8.1 
per cent for payroll taxes and related 
costs resulted in an over-all total of 
65.1 per cent. The corresponding ra- 
tio for these costs averaged 64.5 per 
cent in 1956-57. Dollarwise, total pay- 
roll and related costs amounted to 
10.6 million dollars this year and 10 
million dollars last year, an increase 
of 5.8 per cent. On a per-member 
basis, these costs totalled $365 in 1957- 
58 and $345 in 1956-57. 

An important cost factor in the 
operation of country clubs is the 
maintenance cost of golf courses. The 
50 country clubs in the current study 
operated a total of 990 holes of golf 
and the maintenance costs per ho'e 
averaged $2595 during 1957-58 and 
$2465 during 1956-57, for an increa:e 
of 5.3 per cent. During 1951-52 the:e 
costs averaged $1854 per hole so th:t 
within the last seven years there h:s 
been an increase of 40 per cent °1 
the cost of keeping golf courses 1 
good playing condition. 

The 100 clubs included in “Clul 
in Town and Country—1957-58,” a 
analyzed in detail not only for the 
group as a whole, but also by four 
geographical divisions of the Unite 1 
States and by four size classific: - 
tions based on total membership. 
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NEW! Ocoma’s Frozen Turkey Breasts 


y 


* S 


Give every customer the choice 
white meat from Ocoma Whole 
Breast of Turkey. There’s no 
waste to Ocoma Turkey Breasts 
— you trim right to the bone. 
Every ounce of meat you buy is 
delicious, tender white meat. No 
worry of where to use dark meat, 
scraps, backs, necks, tails or 


Portion Control Poultry 


Gourmet Breasts 
Half Broilers 


Drumsticks 
Thighs 


FREE Menu 
Clip-ons! 


Whole Legs 
Half Breasts 
Whole Breasts 
Turkey Roll 


Beautiful, full-color table tents or 
menu clip-ons featuring your Breast 
of Turkey Dinner. Write today, in- 


dicating quantity. 


FOR MORE INFORMATION ON ANY OCOMA PRODUCT, WRITE TO OCOMA FOODS CO., 


Breast Tirkey 


America’s Finest Holiday Dinner 


giblets. Each Ocoma Breast of 
Turkey is carefully prepared — 
excess neck skin and rib bones are 
trimmed to eliminate waste. Each 
Ocoma Breast of Turkey is cut 
from a large tom turkey, weigh- 
ing 20 lbs. or more...individually 
packed in a vacuum-sealed bag 
for perfect storage and handling. 





810 FARNAM STREET, OMAHA, NEBRASKA 


ALWAYS BONDED 100 PROOF KENTUCKY STRAIGHT BOURBON « STITZEL-WELLER DISTILLERY ¢ ESTAB. LOUISVILLE, KY., 1849 


Hospitality Decanter Design by Walter Landor and Associates 


FOR HOSPITALITY’S FINEST HOURS 


Party of four—or the Four Hundred—no other whiskey says so much about 
your brand of hospitality as the unique, oak-ripened flavor of Fitzgerald. 
Let the classic elegance of the new Hospitality Decanter provide you a 
holiday key to gracious living, gracious giving... with 


the memorable character of Bonded 


Available for the Season in Luxury Gift Wrap or new Hospitality Decanter at no extra cost. Ou | ITZGERALD 





